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Telephone interview with Sugarland representative(s) 
Date: 09/21/2011 
Time: 1600hrsEDST 



1 Jbklt$?l0/ftt< ; reside zt /ftjjlit . 

in the city of U $ /y ^ rnilnfy f AI/a?***/** C^^V^ " 

State of — ^ZS2^£__ffl P code ^ 

My telephone number is (area code) 3t£> ' ^S/j? 2^ £? <^ O • 

L h ci e d b r employed by -^=^^ 

office telephone (area code) " ' — 



My job description is T^LT M&lr SkrS^Jol .^c^*^ (J 

Wherewere you on the evening of AugustlS 20ll thenight of the Indiana State Fair accident? 

Wha£were your job responsibilities on the evening of August 1 3 20 1 1 ? / rv 

tyke V^r^r ^dPr^^t. <z&-ce_ (fait? 

In performing your assigned job responsibilities what work tasks did you direct in order to prepare for 
the up coming performance 1 ^£ uJ>Ou^ As<± TC{( rc <zVs\^l 



Who performed these work tasks and who did they work for ? ✓</ (/^ „ 

/4c> MoT To * ^ 



In other interviews an individual named ROSIE is mentioned as a person who was working on the 
stage. Tell me what you know about this individual and do vou know who she works for 9 
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Whodirects the work tasfebeing performed by the Lighting crew and the Union Local 30 crew ? 

Who directs the Security personnel assigned to the Hoosier Lottery Stage area ? 

After agreeing to have your Sugarland group perform at the Indiana Sate Fair, did you receive any 
training such as but not limited to Emergency Action Plans or Evacuation Plans in case of a 
Potential Emergency ? 




How does the events on the evening of August 13, 201 1 differ from other outdoor events your group 
has experienced in the past ? 

if M ° ' 

How does the Performers know when to come out on stage ? J C — 

If there is a potential weather related hazard warning, who would makes the decision to DELAY the 
performance until these conditions pass ? 
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The Truss Spot Light operators were instructed to ascend the wire rope ladders and to get " SHOW 
READY"... who informs these operators to get show ready ? 

Please define "SHOW READY" ? / 14 '7^ 2 'f ~7^aS^ 



What is Sugarland's relationship with EPIC Lighting ? 



Are they under contract ? With whom ? Z>/(?fJe C& it^t*^ zJ^Z-^^J 



Due to the incoming weather from the WEST during the evening of August 13, 201 1, were the current 
weather conditions being communicate to you and the band ? 



Who was communicating these weather conditions ? JzJTe 



How often were the current weather conditions or warnings being communicate to you ? 
Do you recall the time this information w^s commynicatglo the group 2 . . ^ / 



Was there an established weather monitoring station available for the information ? 
Who was present at the monitoring site ? 

If so where was this monitoring station located and who was doing the monitoring ? 
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At any time during these weather updates, was "delaying the performance discussed" ? 

as 

Who participated in this (these) discussions/? £~/tL C M'l^^T / 5 f^7 j" ^ ^ 



What time were these discussions ? 



Does your organization have any video of the events that took place on the evening of August 13, 
2011? 



If yes, Indiana OSHA would like to request copies of any videos taken before, during or after the 
weather event. 



At any time during the course of this event have any discussions of delaying the performance ? 
With whom were these discussions held with ? 



If the concert is CANCELLED does the band get paid ? / / (~> / * // 



Sp6% LjA^ ' o^roup ul^ i^Cffihe Trusts* 



Questions for Sugarland Production Manager 




Who is your employer? 

What are your job responsibilities? 

Who is your immediate supervisor? 

So (he/she) directs your work activities and if you had questions about your 

job duties, (he/she) would be the person you would go to? 

What time did you begin work at the 2011 Indiana State Fair on August 13, 

2011? 

How many employees do you supervise and what are their job titles? 

Do you supervise stagehands and Mid America sound employees? 

Do know how many truss spot light operators were being utilized for the 

Sugarland concert on August 13, 2011? 

How do the truss spot operators get to their work positions? 

Do they wear any type of fall protection? Who provides the fall protection? 

Who provides fall protection training? Who inspects the fall protection? 

Who supervises/directs the work of the truss spot operators before and 

during the show? 

Who communicates with the truss spot light operators? 

Are you able to communicate with the truss spot lighting operators? If so, 

how? 

Do you know how much the equipment that the band brings and is put up 
the day of the show weighs? 

Where were you and what were you doing when the structure collapsed? 
Did you ever hear the truss spot operators ask to come down from their work 
positions? 

Did you ever see or were you ever informed of contents of an emergency 

action plan that would instruct employees where they would go in the event 

of an emergency such as fire, tornado or other weather emergencies? 

Did anyone inform you of the bad weather that was approaching on the 

evening of August 12, 2011? 

Does anyone from the band monitor the weather? 

Did you see lightning any time during the evening? 





STATEMENT 

INDIANA DEPARTMENT OF LABOR 

INDIANA OCCUPATIONAL SAFETY AND HEALTH ADMINISTRATION 




I, Z^/ ^C - reside at 

^dd^ 'l~AJ?<*>si J /r- in the City of rtA'/^™??(D 

(number and street) ~ ~>-)o-t^ 

County of ■ State of F/.n/?,0* , ZIP code ^If/O . 

My telephone number is (area code) 



I have been employed by H@ f -• 



located at )<?n} jWAj/^H/MOT /fU ^ ~ OftWt ' K? <T,^— 

(number and street, city, state and ZIP code) 

office telephone (area code) ( ) . 



My job classification is/was . 



THIS STATEMENT IS A PUBLIC RECORD AND AS SUCH IS COVERED UNDER STATUTES AND RULES ASSOCIATED 
WITH THE ACCESS TO PUBLIC RECORDS ACT (APRA). THIS STATEMENT IS SUBJECT TO RELEASE UNDER 
APRA AND IS NOT CONSIDERED A CONFIDENTIAL DOCUMENT. 



I hereby dispose and say: 

xf~ S/Jf A.6#T T>rJ/ suStt^ < X- 



fi^^tiJp ^ £2= ?3k. — G>fi(\wr> __: — __ 



£h><«% tf <ff T 7 *^' °/^^ ' 

Xm C„/2jl. HaiS H'/oH t /f7?t<*~ rfe 
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Statement (Affirmation) Page 2^ of Pages 

Statement of 

j$ rlfe^e /oup rl< jffcP~~ 

oytf/i^,**? ^//^^rs- — JL — ^ — 

cfH* jjjfta.*A lUjH — f/^n £j£± m^- 

f i { jfrr+{*r) a l>ig*.q — lift*- — ^ Sf/a^r^ 

rjj^lr f f.j/' /U^ ^c£ie 

A^ ^/^o f*rfto~ yfi/rrt 



STATEMENT (Affirmation continued) 



Statement of — — — — — 

-aT h)*,^? JBduT r/hc f$9& M<fcJ7ri 77t*/+>~s6> 

Urui ff> 



By placing my signature below and initials in various locations of this document, I am affirming that I 
made these statements to the CSHO whose signature is below and that I have read ail of the statements 
in this document Furthermore, I understand that it is a violation of Indiana Code § 22-8-1.1-37.1 to make 
a false statement, representation, or certification in any application, record, report, plan, or other 
document required pursuant to Chapter 1.1 of the Indiana Occupational Safety and Health Act (IOSHA). 



I affiiro widfeK^^ representations are true. 


Date (month, day, year) 


Printed name of Compliance Officer x y\ \ v \ \ , . 


I affirm under the penalties of perjury that the foregoing is a true record of the testimony given by said deponent 
Signature of Compliance Officer 


Date (month, day, year) 
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Telephone interview with Sugarland representative(s) 
Date: 09/21/2011 
Time: 1600hrsEDST 




1 ^^Xj&J 



I, /Afetf $?k)/f)l<; reside rt /tlUllx 
i the city o f U<sS rfZ/'f® /v 5 County of 
tate of C\cc[ t y ^ Zip code 




My telephone number is (area code) 

been employed by L<^(^fc^L <5^/Ci7^ <^g^/^a- /V DAa^ 4/ dti?^ 
lat ^ r ' 



I have 

located at 

office telephone (area code) 



My job description is /^ul/^ 

Where were you on the evening of August 13, 201 1 the night of the Indiana State Fair accident? 
What were your job responsibilities on the evening of August 13, 20 11 \/ ^ . n 

"^Itr- ^r—~ />/ c-^^^e Uj&ie, e^4*r*- ?c*fjt ^ 

In performing your assigned job responsibilities what work tasks did you direct in order to prepare for 
the up coming performance ? nT u^O^Z /^ /C^f^c^^^f 

Who performed these work tasks and who did they work for ? A/lQAS </ S 

Mo MoT To 



In other interviews an individual named ROSIE is mentioned as a person who was working on the 
stage. Tell me what you know about this individual and do you know who she works for ? 



ige. 1 ell me what you Know about mis individual and do you Know 
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Who directs the work tasks being performed by the Lighting crew and the Union Local 30 crew ? 



Who directs the Security personnel assigned to the Hoosier Lottery Stage area ? 



After agreeing to have your Sugarland group perform at the Indiana Sate Fair, did you receive any 
training such as but not limited to Emergency Action Plans or Evacuation Plans in case of a 
Potential Emergency ? 

j/o — y^^^-H c^*rsg>0^ IfHO^^- 

How does the events on the evening of August 13, 201 1 differ from other outdoor events your group 
has experienced in the past ? 

How does the Performers know when to come out on stage ? 



If there is a potential weather related hazard warning, who would makes the decision to DELAY the 
performance until these conditions pass ? 
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At any time during these weather updates, was "delaying the performance discussed" ? 
Who participated in this (these) discussions ? 
What time were these discussions ? 

Does your organization have any video of the events that took place on the evening of August 13, 
2011? 



If yes, Indiana OSHA would like to request copies of any videos taken before, during or after the 
weather event. 

At any time during the course of this event have any discussions of delaying the performance ? 
With whom were these discussions held with ? 

If the concert is CANCELLED does the band get paid ? 



END 
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The Tr-uss Spot Light operators were instructed to ascend the wire rope ladders and to get " SHOW 
READY"... who informs these operators to get show ready ? 

Please define "SHOW READY" ? 

What is Sugarland's relationship with EPIC Lighting ? 

Are they under contract ? With whom ? 

Due to the incoming weather from the WEST during the evening of August 13, 201 1, were the current 
weather conditions being communicate to you and the band ? 

Who was communicating these weather conditions ? 

How often were the current weather conditions or warnings being communicate to you ? 

Do you recall the time this information was communicate to the group ? 

Was there an established weather monitoring station available for the information ? 
Who was present at the monitoring site ? 

If so where was this monitoring station located and who was doing the monitoring ? 



Nalley, Connie 



From: 

Sent: 

To: 

Subject: 



Carter, Jeff 

Wednesday, September 21, 2011 2:49 PM 
Nalley, Connie 
Fw: Rollins interview 



Jeffry S. Carter 

Deputy Commissioner of Labor 
State of Indiana 

317.233.3605 Office 
317.460.0688 Mobile 

Via Blackberry 



From: James Milstone rmailto:JHMilstone(akopkalaw.coml 
Sent: Wednesday, September 21, 2011 02:43 PM 
To: Carter, Jeff 
Subject: Rollins interview 

We are ready to speak to you. Call 3 104562620. My cell is 574 606-7660. 
Sent from my HTC smartphone on the Now Network from Sprint! 



Note: This e-mail may contain confidential information. If you have received this e-mail without being the proper recipient, you are hereby notified that any review, 
copying or distribution of it is strictly prohibited. Please inform us immediately and destroy the original transmittal. Please visit www.kopkalaw.com for other 
information concerning our firm. 
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Questions for Sugarland Production Manager 



Who is your employer? 

Wh a t a re your job respon s ibilities' ; 



Who is your immediate supervisor? 

So (he/she) directs your work activities and if you had questions about your 
job duties, (he/she) woul d be the person you would go to? 



What time did you begin work at the 2011 Indiana State Fair on August 13, 
2011? 

How many employees do you supervise and what are their job titles? 

Do you supervise stagehands and Mid America sound employees? 

Do know how many truss spot light operators were being utilized for the 

Sugarland concert on August 13, 2011? 

How do the truss spot operators get to their work positions? 

Do they wear any type of fall protection? Who provides the fall protection? 

Who provides fall protection training? Who inspects the fall protection? 

Who supervises/directs the work of the truss spot operators before and 

during the show? 

Who communicates with the truss spot light operators? 

Are you able to communicate with the truss spot lighting operators? If so, 

how? 

Do you know how much the equipment that the band brings and is put up 
the day of the show weighs? 

Where were you and what were you doing when the structure collapsed? 
Did you ever hear the truss spot operators ask to come down from their work 
positions? 

Did you ever see or were you ever informed of contents of an emergency 

action plan that would instruct employees where they would go in the event 

of an emergency such as fire, tornado or other weather emergencies? 

Did anyone inform you of the bad weather that was approaching on the 

evening of August 12, 2011? 

Does anyone from the band monitor the weather? 

Did you see lightning any time during the evening? 






vaSSSk STATEMENT 

O INDIANA DEPARTMENT OF LABOR 

W INDIANA OCCUPATIONAL SAFETY AND HEALTH ADMINISTRATION 



I, /\J/ffy\/hK j W ^ftO-yn^JA^ • reside at 

/HH< I* j. &U^. t£L i" the City of tfYl*£*6<Q 



(number and street) - . 
County of , State of 7~t— . ZIP code (fW 3 j 



telephone number is (area code) (£?/ < ^) < ? / )*~/ / ^ ^ 3 



My 

I have been employed by 

located at 



(number and street, city, state and ZIP code) 
office telephone (area code) ( ) _ j^TT, 

My job classification is/was // (n/jf . ~ X, /), /?*>c>/bf\ 5 /A <f-f f-C/$ — £ 



This statement is a public record and as such is covered under statutes and rules associated 
with the Access to Public Records Act (APRA). This statement is subject to release under 

APRA AND IS NOT CONSIDERED A CONFIDENTIAL DOCUMENT. 



(§\ I 

hereby dispose and say: ^ //^ /j-f {f- U!^ f//r f ' ^>b~~ <*t~ 5/6*** 



^f ferret ljjhfl\" 1=7)rt E/OtC- . -JA^S fy r 



Arfotfhrt/fs retire - %~ fnr) J<J f.ftC*^ 
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Statement (Affirmation) Page ^/-^ of y Pages 
Statement of /uATIj/h, ,J>A^ C/(P?1 VtSet^ 

4ftgk^ {Jf.*P- M ^/sASit^r?\ fori* /x^j faf 
TMA M.vT^Tf^^ /yTxe ^ j-ff* £/lLS c 

LvMlf> ^ '"'J* T^xtc SpZZj£ji&Mz 

T/hi^ /<>*><< ft p, rif^f fay T ^r/?Jr 

At -ess tAi^ f W/K- fet)/n<6 — LLL 

* fiW 7>?u<< $/>(fT yrrftfats %l 6^T 

fl/K* j far? At? fir/fA sftfc- 

^/fr** . S/ f^fp rfkr ~ 

&>(*,\t*iO 7# a$. J^k 



Statement (Affirmation) Page ^ of 3 Pages 
Statement of /yrfft* C ft 

jfa fm£^i(fi^?/y — /fc^ ^ : 

iun^p,^ fcrJ{ '<:^o fH^f t^-PshfK^ 

ir r^t C<*e S/f ( T r/?K?^ Seat''. 
IojHT Af-T-es? /fa./? u^r&Mjk — m^CL^— 

Jp AolCl T^n ^ C/^/T^ 



-pr 0,^0^1 /i.js,^) Tver? ls? ^^rs 
^ ^^ ^^ /^tht/fa.ifAjf* ^ m 3 — L&ffo'vu 




STATEMENT 
&^£m INDIANA DEPARTMENT OF LABOR 
ffiffl , r|D „ r r nr,, l n,T.n M . l CftFFTY ftNn HFAI TH ADMINISTRATION 



reside a t 



I .state of /l*fH ^ glPcode 



County of _ 

My telephone number is (area code) ( ^ f )^ " > ^ ' 

I have been employed by 
located at 



(number and street, city, state and ZIP code) 
office telephone (area code) ( ). 



Ulliue icicjjmvjii^ («■ / ■ t 

My job classification v^_JlA&jr T,r» - ^ -t&- 



APRA AND IS NOT CONSIDERED A CONFIDENTIAL DOCUMENT. 



I hereby dispose and say: 
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gj&H Mf V* fi * " W / r*r- 



J- JT /»t> To 
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Statement (Affirmation) Pa « e — 2=° f — Pages 

Statement of r fijl^/llQ 

/mx s*A- Th/te ffaf. — /"^f, 
**,r,a, rldei^ ■ W ," //flr /^^7W. /Ur»r>. 

i^/t, ft r ^ ^ — /y 

t>. c^t^ /3j\ ^ft-e r/F^ t^t- 

p,^, ^ ^ 6,j>/* — r . '^^ /a . — uy/)r yJ L 

LWt Oo ">*ir Wstr*, +■ -rift? <^»yf 





Statement (Affirmation) Page _^__of _2 P a 8 es 

Statement of d^fcjftMjQ 

/fe/f 'i'H a T TlJfj ; M* , >/? fi/o/ssi ffrf<4t\<e 
L jy,Vi )lAfi n.«Mir<L /f Df*,<> g/Oj-C Outfit /ft^ 

A.tfT ^ AloArt /Mm* ** * — UL i , 

fr^^M trf' 6 flirt 

j^ ^ HTitJ' Cfltus S -Hi*f T.mfhy — ^Jftucc^ ^< ?y^^? 
Xk^J fafrflt- Mf'dr* K'r*<S» > Jr~ 



Statement (Affirmation) Page H o f ^ Pages 
Statement of ^ft?/5 7*^/7 

# f r /h^fjr id rim- K 
L ^.o^ r^^m 5 w^. — ~r T/f<Jr »r u«t< — 

^/yjQy - finned, „Jj> /asST< (/r-tk<A rftf/rf ^ - 

f/t/s~& >»As •— - uot, — Ct&fii - ( T' — 
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Statement (Affirmation) Page ^ of x Pages 

Statement of 

P»TiJ* u.j ^rAX- z&s A f «/T i T smP #*r~ 

y^TS ^ /o/T/^x /dfei- 2^ min^TZf 

fyJFdYlt e*vfl (jf - r ^T? 

,t~ mo f>A.,fm. £th± H*<W 'fthfrf? — 4^Uj^i^ c 

7^ P*Pnk /TfrQi" Wft&f kmft rfF ^ r ^« t^£^s^/- 

yU-fo* l**/it JjUluJi — J2L , 21 

/tn * o^n^. f<if~ ' zdhy — S#j^ — — fiftn^ . j- 

/n ^ /ht k >■» — t — AT" /fctypfa — — 

/fftf) mT- 



L-~ 1^ ^ I 





Questions for Sugarland Production Manager 

\ • Who is your employer? 

wi ^ t ar" y»'"- j" h i-pspnnsihilities? 

^ • Who is your immediate supervisor? 

Lf . So (he/she) directs your work activities and if you had questions about your 
job dntfrf, Q "»foh «0 hp * hp pprsnn vnu would ffn tn? 



^ • What time did you begin work at the 2011 Indiana State Fair on August 13, 
20117 

(O . How many employees do you supervise and what are their job titles . 
C7« Do you supervise stagehands and Mid America sound employees? 
<y . Do know how many truss spot light operators were being utilized for the 

Sugarland concert on August 13, 2011? 
Q • How do the truss spot operators get to their work positions? 
m 9 Do they wear any type of fall protection? /JWho provides the fall protection? 

frWho provides fall protection training? Who inspects the fall protection? 
/ / • Who supervises/directs the work of the truss spot operators before and 

during the show? 
\Z.m Who communicates with the truss spot light operators? 
|3« Are you able to communicate with the truss spot lighting operators? If so, 
how? 

f H . Do you know how much the equipment that the band brings and is put up 
the day of the show weighs?* 
• Where were you and what were you doing when the structure coUapsed? 
7 Jfl Did you ever hear the truss spot operators ask to come down from their work 
positions? 

IL • Did you ever see or were you ever informed of contents of an emergency 
^ action plan that would instruct employees where they would go in the event 

of an emergency such as fire, tornado or other weather emergencies? 
if f • Did anyone inform you of the bad weather that was approaching on the 
evening of August ^,2011? 
Does anyone from the band monitor the weather? 
Did you see lightning any time during the evening? 




^ ^ reo* ^ 



2010 INDIANA STATE FAIR COMMISSION ("ISFC") RIDER 




SUGARLAND 
Friday, August 20, 2010 % 8:00PM 

THE TERMS OF THIS 3SFC RIDER WILL TAKE PRECEDENCE OVER ANY CONFLICTING 
TERMS CONTAINED IN THE ENGAGEMENT CONTRACT AND ITS ASSOCIATED RIDERS. 

TI US RIDER-INCORPORATED BY R E FEREN C E AS PART OF THE EN G AGEMEN T - 

CONTRACT. 

INDIANA STATE LAW AND/OR STATUTES GOVERN THE FOLLOWING: 

1. PAYMENTS - AH payments will be made by ISFC check at the conclusion of the performance. The 
check will be made payable to the person or entity entering into the Engagement Contract unless 
otherwise specified below. The ISFC is required to report this payment, accompanied by the employee 
identification number of the payee, lo the IRS. 

Issue check to ' 



Complete Address 



Federal Identification Number 

All payments shall be made in arrears in conformance with State fiscal policies and procedures and, as 
required by 1C 4-3 3-2-1 4.8, by electronic funds transfer to the financial institution designated by the 
Contractor in writing unless a specific waiver has been obtained from the Indiana Auditor of State. No 
payments will be made in advance of receipt of the goods or services that are the. subject of this Contract 
except as permitted by 1C 4-13-2-20. 

2. ALCOHOLIC BEVERAGES - IC 7.1-3-2H4 prohibits the sale or dispensing of alcoholic 
beverages, including beer, on the Fairgrounds during the Indiana State Fair. Therefore, alco holic 
■Beverages will not be. included in fooojkndllnnk requests oTentertainers "and crews. 
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i. FORCE MAJEURE - In the event tha t either party is unable to pei fonn a n y of i ts obl i gations under — 
this Contract or to enjoy any of its benefits because of natural disaster or decrees of governmental bodies 
not the fault of the affected party (hereinafter referred to as a "Force Majeure Event"), the party who has 
been so affected shall immediately give notice to the other party and shall do everything possible to 
resume performance. Upon receipt of. such notice, all obligations under this Contract shall be 
immediately suspended. If the period of nonperformance exceeds thirty (30) days from the receipt of 
notice of the Force Majeure Eventj the; party whose ability to perform has not been so affected may, by 
giving written notice, terminate thia Contract.. 

Tr n^ivwiFiCATioN 

Contractor agrees to indemnify, defend and hold harmless the Indiana State Fair, the Indiana State Fair 
Commission and the State of Indiana and its agents, officers and employees from all claims and suits 
including court costs, attorney fees, and other expenses, caused by any act of the Contractor and or 
subcontractors, if any, against any and all injuries including death. Contractor may look to the Indiana 
Tort Claims Act, fC34-13, for any allowable claims against the State and Commission. 

5. MAXIMUM COMBINER AGGREGATE LIABILITY - The ISFC falls within the coverage of the 
Indiana Tort Claims Act, IC 34-13-3, et seq. 1C 34-13-3-4 provides that the combined aggregate liability 
of all governmental entities and all public employees acting within the scope of employment does not 
exceed $700,000 for injury or death of one (3) person in any one (1) occurrence and does not exceed 
$5,000,000 for injury or death of all persons in that occurrence. 

6. NO ADDITIONAL COMPENSATION OR PAYMENTS * State contracting procedures prohibit 
the ISFC from paying any additional compensation, fees or expenses other than the agreed sums and 
percentages set forth in the Entertainment Contract. 

7. NON-DISCRIMINATION - P ursuant to IC 22-9-1 -1 0, Contractor and its subcontractors, if any, 
shall not discriminate against any employee or applicant for employment, to be employed in the 
performance of this contract, with respect to hire, tenure, terms, conditions or privileges of employment 
or any matter directly or indirectly related to employment, because of race, color, religion, sex, handicap, 
national origin or ancestry. Breach of this covenant may be regarded as a material breach of contract. 

8. ORDER OF PRECEDENCE 

Any inconsistency or ambiguity in this Contract shall be resolved by giving precedence in the following 
order: (1) the ISFC Rider, (2) Contract. 

9- SECURITY - Indiana State Police provides a large contingent of officers to work during the Fair. 
There is also a detail of State Police assigned to each of the entertainment facilities; j.e. Pepsi Coliseum 
and ISF Grandstand. They arp familiar with the State Fair audiences and shows, and are most 
cooperative. 

THE FOLLOWING RULES AND POLICIES OF THE ISFC ARE ALSO APPLICABLE AND 
INCORPORATED INTO THE ENTERTAINMENT CONTRACT: 

10. BACKSTAGE IDENTIFICATION - The ISFC stage manager will issue backstage passes to ISFC 
personnel who typically have required functions related to the stage. Gatekeepers will recognize ISFC 
passes as well as Artist's passes. _____ — — 
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] 1 COMPLIMENTARY TICKETS - I he I5FC requii es lumplimentary tiokoto equal to 2% of thr 

capacity, such tickets to be used by ISFC in its sole discretion. 

n p ort p« . Th>> ^ to th e TSFC Grandstan d will open to the public one hour prior to the scheduled 
time of the show. 

13 EXCLUSmiMQSMANCE - Artist agrees not to perform or advertise 90 days prior to and 30 

14. El .V SOUND/LIGHTS - ISFC expects to erect a temporary ^roof/grid ^ * 

lights for Fair Concerts and/or Events. Sound wings are provided downstage left and nght for stack 

sound. 

15 TNCLUSrVTTY - Performer shall, at Contractor's own expense, provide and be responsible for any 

^l^^SL obligation to the Contractor whatsoever other than those deta.ied ,n the 
contract/agreement. 



™t T 11 ST O N - The undersign "! being da* ^ on oath *™ he/she i s the 

that he/shehas not, nor has any other member, representee, agent or officer of the «^g^, 
di ectW or indirectly, entered into or offered to enter into any combmat^n, collus.on, or agreement to 
eceive" or ay, andL the undersigned has not received, or paid any other ^^^of 
execution Jf the Engagement Contract or this Rider other than winch appears upon the face hereof. 

i n OFFENSIVE i a^tu ct. A PROFANITY - Please be aware that some members of Artist's 

tZ V roZi No offensive language and/or profanity intentionally directed to the aud.ence shall be 
allowed. 

Wy friendly environment of the Fair and refrain from the unnecessary use of offens.ve language 
and/or profanity. 

18. OPENING ACTS -^The ]SFC reserves the right to approve all opening acts. 

10 PROGRAM & NfWFT TV MERCHANDISING - The ISFC has an exclusive contract for the sale 

the artist with all proceeds, net of Indiana Sales Tax, bang drv.ded ?0/o to the Artist and 
sales organization. 
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20. SAFETY REGULATIONS . The Artist shall not throw or toss objects of any kind from the stage, 
or encourage patrons to throw or toss any sort of object to the stage. The Artist shall not call patrons to 
the stage, encourage patrons to come to the stage, or to dance, stand, or sit in the aisles or otherwise 
block ingress or egress from the venue. No bottled gasses are permitted at the ISFC Grandstand. 

21. STANDARDS OF PERFORMANCE - Contractor's services shall be of professional quality and 
performed in accordance with Indianapolis, IN community standards. Contractor agrees to consult with 
Jhe.PmcnaserJs^taff-as-necessar^to-assw&^ 

to be performed hereunder and its satisfactory completion. 

22. TICKETS. The ISFC uses the Ticketmaster system for Indiana State Fair Events. Tickets sold 
through Ticketmaster include an $9.00 Fair Gate Admission charge. This Fair Gate Admission is 
excluded from Artist's settlement. 

23-. TRANSPORTATION - The ISFC does not furnish limousines or limousine transportation. If 
asked, ISFC personnel will assist in making arrangements at the Artist's request and expense. 

24. TURNSTILES - nol available at ISFC Grandstand Entry Points. 

25. VENUE SPONSORSHIPS - For the ISFC Hoosier Lottery Grandstand, all promotional materials 
and signage must identify the venue as the ISFC Hoosier Lottery Grandstand. Pepsi-Cola is the venue 
sponsor of the Coliseum. All promotional materials and signage must identify the venue as the Pepsi 
Coliseum. 



In witness whereof, the parties have executed this Rider effective as of the dates set forth below. 



INDIANA STATE FAIR COMMISSION 



ARTIST/CONTRACTOR/CLIENT 





Executive Director 




Date 
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CAA 

CREATIVE ARTISTS AGENCY 

33 1 West End Avenue, Suite 500 

Nashville, TN 37203 
615-383-8787/615-383-4937 Fax 

March 02, 2010 : • 



Amie LoPresH 
bive-360---lndianapolis;-]N 
3815 River Crossing Rd. Suite 100 
Indianapolis, IN 46240 



RE: 
CORP: 

DATE/SHOWTIME: 

VENUE: 

DEA-fct-- 

Billing: 

Performance Length: 
Sound and Lights: 
- Support Talent: — 



SUGARLAND 

Lucky Star Inci. t/s/o Sugarland(20-409861 6) 

Fri 08/20/10 - 08:00PM 

Indiana State Fairgrounds - Indianapolis, IN 

S298,000.00-guarantee + $30,000 for Artist supplied sound-aroHighls + $4500 for Artisfsopptted 
catering + 85% of GBOR after all approved taxes at $475,000.00 of<3BOR 
Artist to receive 1 00% Headline billing and close show. 

Artist to perform one complete show. Purchaser requires 90 minute minimum show. 
Artist to supply own sound and lights. 
... Purchaser to pay S23.S00 for support talent. LITTLE Blfl TOWN -= 



Dear Amie: 



Enclosed please find the contracts and riders for the above-mentioned engagement. Please sign all copies and return them to my 
office as soon as possible for further processing. If you have any questions, please do not hesitate to call. 



Best Regards, 



Stan Bamett (STAN) 
CREATIVE ARTISTS AGENCY 



PLEASE NOTE DEPOSITS ARE DUE AS FOLLOWS 
AND MAY BE PAID BY.CERTIFIED CHECK OR 
FEDERAL RESERVE BANK WIRE TRANSFER: 

No deposits are required 

WIRE TRANSFER SHOULD BE SENT TO: 
City National Bank 
400 North Roxbury Dr., 4th Floor 
Beverly Hills, CA 90210 
Attn: Mariam Zakian (3)0) 888-6186 
Acctff I 
ABAS I 
Swift Code: 




PLEASE NOTE THAT WE DO NOT ACCEPT ACH CREDITS 



AMERICAN FEDERATION OF MUSICIANS OF THE UNITED STATES AND CANADA 
(HEREIN CALLED "FEDERATION") 



CREATIVE ARTISTS AGENCY 
3310 West End Avenue, Suite 500 



Nashville, TN 37203 
615-383-8787/675-383-4937 Fax ELECTRONIC 

FOR TRAVELING ENGAGEMENTS AND LOCAL ENGAGEMENTS 
Whenever The Term "The Local Union" Is Used In This Contract, If Shall Mean The Local Union Of The Federation With Jurisdiction Over The 
•Territory-In Which TheETigHg«TOeiiieDTeTtd-By-T1iis-eontr»ctis-To-BrPerformtd7 



This Contract for the personal services of musicians on the engagement described below is made this 2* day of . Mar t 20l0 

between the undersigned purchaser of music (herein called "Purchaser") and the undersigned musician or musicians 

] . Name and Address of Place of Engagement: Indiana Slate Fairgrounds - Indianapolis, IN 



Name of Band or Group SUGARLAND - Locky Star Inc. Oslo Sugarland (20-4098616) 



Number of Musicians Sto (6) 



2. Datefc), Showtime: Fri, 20th of August, 2010 (Sj 08:00 PM 



3. Type of Engagement (specify where dance, stage show, banquet, etc): Public Concert 
■(.-Additional Information: 
Billing; Artist to receive 100% Headline billing and close show- 



Performance Length: Artist to perform one complete show. Purchaser requires 90 minute minimum show. 



Sound and Lights: Artist to supply own sound and lights. 



Support Talent: Purchaser to pay $22,500 for support talent, LITTLE BIG TOWN. ___ : 

Additional Provisions: » Purchaser shall provide Artist with seventy-five (75) complimentary tickets for each performance of the Engagement, located in 

prime locations. 

♦Radio TV, Print and E-cards are available from Bill Young Productions (www.concerts.com). Please order Radio and 1 V Horn 
your usual account representative. Print can be ordered through their website at http://admais.concerts.com/PrintOrderForm.aspx. 
Bill Young Productions can be contacted at 281-240-7400. BYP mBy require a prepayment and credit application for new 
customers. 



Merchandise: 



•For iheavoidance of doubt, this offer and/or agreement is in connection with an event that may include a rodeo. As such. 
Producer and/or Artist acknowledge that it/they are aware of such possibility and agree ihat any acceptance of the offer or terms of 
the agreement includes acceptance of a rodeo component in connection with the event. 

* Artist to be paid in full in the event of inclement weather- rain or shine. - p^Mt^-ft ""f^M ]t' /r ^ r 

•No cancellation privileges except in the case of illness, acts of God. or any other reasonable circumstance outside of the Artisrs 

control. 

•Purchaser requests Artist to attend meei and greet with 20 fair VIPs. subjeel to Management approval. 

RADIUS: 90 miles; prior to and 90 days following slated engagement date (Including: Indianapolis, IN, Ft Wayne, & Tene Haute, 

IN. Excluding from radius clause are Louisville, KY, Cincinnati, OH & Columbus, OH). 

75/25 (90/10 cds, dvds, and books) ; _ 



Who Sells: 



Venice sells 



5. COMPENSATION AGREED UPON (Amount and Terms): 

$298,000.00 goarantet + $30,000 for Artist supplied sound and lights + $4500 for Artist supplied catering + 85% of G.BOR after all approved taxes at 
$475,000:00 of GBOR . ' . : ■ 



p-l 


4,604 




$51.00 


$234,804.00 




ARTIST COMPS 


75 




$.00 


$.00 


Comps 


25 


@ 


$.00 


$.00 


P-2 


6,883 


@ 


$36.00 


$247,788.00 


P-3 


4,066 




$26.00 


$105,716.00 


Total Capacity: 


15,653 




Cross Potential; 


$588,308.00 


Total Tai% 


.00% 




Tax/Deductions: 


($.00) 


NH Potential: | $588,308.00 | 



ADDITIONAL PER TICKET CHARGES 
TYPE 

Gale Admission Fee 
Facility Fee 
■ Nates: 

25 comps=Little Big Town 



COST 

$7.00 

$2.00 



INCL. IN PRICE? 

no 

no 



DEPOSITS/CONTRACTS: No deposits are required _____ _ u 

-Purctaserwrthrtalce-miyra^ money ordeTTbarik' drafiTwire transfer, or cash. 

Notwithstanding the foregoing, all deposits will be paid by PURCHASER to CREATIVE ARTISTS AGENCY, LLC's client trust account on behalf of 
Producer. Any required income tax reporting obligations ofPurchaser for payments made hereunder shall be reported as solely for Producer, regardless ot 
_paja__tSJ5J_lJu^^ 

RECEIPT. BALANCE of Guarantee, Plus Percentage Payments, if any, and Sound and lights Payments, if any, to be paid in Umted„States Currency by 
PURCHASER to ARTIST no later than Prior to Performance, evening of engagement - — 



(continued on next page) 



SUGARI^N^ri^J»n» ; Si»lt Fairgrounds . Indianapolis, IN (Buyer: Indian. Sl.lt Fair- Indianapolis, IN) 

7. Riders Attached Hereto Are Hereby Made a Pan Hereof. 

8. if Artist is B««d!lnbH> This Engagement: "All Support Txltnt Is Subject to Artist Approval/* 

^"'^ ' S ft*"""""' 1 " 8 Ttl " t™*™™™ "Anhf •; Prrfnrnmir, h Snhjfi in it,. A pr ..,.. „ .„H Approval „i ihe H,„,Wn,r " 

10. No perftrmance on the engagement shall be retarded, reproduced or transmitted from the place of performance, in any manner or by any means whatsoever 
.hi the absence ofa specific widen agreement with the Federation relating to and permitting such recording, reproduclion or transmission. 

1 1. It is expressly understood by the Purchaser and Musiciartfs) who are parties to Ihis contract that neither the Federation nor the Local Union are party to 
this contract in any capacity except as expressly provided in 10 above and, therefore, that neither the Federation nor the Local Union shall be 

liable for the performance or breach of any provision hereof. 
■ttrA lupiwiliiiiiiL uf Ilic Luutl Uniuii, ul lire FaJuatiuu, Mu ll lavt. auwlu Hie pluu. uf i.ngageiiiein uimud by this tu.mau fu r pu. posts o f cu.mnu . nu.iiny ■ 

wilh the musicians) performing the engagement and the Purchaser. 
J3. The agreement of the musicians to perform is subject to proven detention by sickness, accidents, riots, strikes, epidemics, act of god or any other legitimate 

conditions beyond their control. to 



THE FOLLOWING PROVISIONS (SECTION 14) ARE ONLY APPLICABLE TO 'LOCAL ENGAGEMENTS" AS DEFINED BY THE FEDERATION: 

14. Resolution of controversies or claims: Any controversy or claim arising ow.of or relating to Ihis contract, or breach thereof, shall be submitted to arbitration 
under one of the following procedures to be selected by the Purchaser at the time that this contract is signed, by placing his or her initials in the box 
adjacem to the procedure selected. In the event that neither box is initialed, it will be presumed that the Purchaser has chosen the applicable procedures set 
fonn in B j 

A (American Arbitration Association) Any controversy or claim arising out of or relating to this contract, or breach thereof, shall be Settled by arbhration in 
accordance with the Commercial Arbitration Roles of the American Arbitration Association, and judgment upon the Award rendered may be entered in any 
court raying jurisdidionlhereof. The cost of the arbrtratiorrrrvweding; exceprthosrcosl personally incurred by thtrpartitrhereto for the presentation of 
.their own esse, shall be shared equally by the Purchaser and the Signatory Musicisnjs). 

(Local Union) Any controversy or claim arising out of or relating to this contract, or the breach thereof, shall be settled by arbitration by the Executive 
Board or other body ofthe Local Union charged with responsibility of settling such controversy or claim. All rulings and awards made by the Local Union 
lETO ^'i™ ,^ e< ^ Cr "1? > *°. P . P !? ICd 10 1 1 ": '""smMjonal Executive board of the Federation (herein called -lEB>ny parl y who was a participant 



, ~ rt PP"" 3ua> prMAeflings-shaffEe^ei TccTco tn th e nttmner-pr o v idcdm the Rules o f Pra c t i ce a nd P rocedure if tl i e l nnKcflctTafir ie t im e u f - 
such appeal. All rulings and awards made by the Local Union in arbitration which are not appealed to the 1EB shall be final and binding upon the 
Purchaser and participating musicians). ■ 

Any parry to an arbitration proceeding before the Local Union or, to an arbitration appeal to the 1EB may bring an action to confirm or enforce a final 
delerminaiwn and award of the Local Union or, if appealed, of the IEB in the courts of the jurisdiction in which the office ofthe Local Union is located; 
and the Purchaser and participating rousicianfs) agree to submit to the jurisdiction of such court ot courts for that purpose. 



Names of All Musician's) 

, Jennifer Odessa Nettles 
Kristian Merrill Bush ' 
James Scott Patton 
Brandon Jackson Bush 
Ann Dulany Clements 



Local* 




U.S. Social Security Numbers 



Robtyt Thaddeus Beaty 




HEREOF, the. parties hereto have hereunto set their names and seals on the day and year first above written 




SIGNATURE OF PURCHASER (OR AGENT THEREOF) 
Indiana State Fair - Indianapolis, IN 

Cynthia Hoye 
1202 East 38ih Street 




I OF SIGNATORY MUSICIAN 
. Gail Gellman 



Indianapolis 



STREET ADDRESS 
IN 



CITY 



STATE 
317-927-7534 



46205 



ZIP-CODE 



Malibu 



MUSICIAN'S HOME ADDRESS 
CA 



90265 



CITY 



Business Phone 



STATE 
310.456-2620 



ZIP CODE 



Stan Barnerl 



Business Phone 



Booking Agent 



342850 



AgteementNo. 



MailTo: Amie LoPresii; Live 360; 38 15 River Crossing Rd. Suite 100; Indianapolis IN 46240 
Business pho«:(3l7)843-8000; Business fax: <3|7}706-087I 



2010 TOUR CONTRACT RIDER 



Revisiotr-2^4^1 6 



MANAGEMENT 
GELLMAN MANAGEMENT 
Gail Gellman 
23852 Pacific Coast Hwy Suite 920 
Malibu.CA 90265 
Pbone:310.456.2620 
Fax: 310.456.1415 
E-Mail: gail@gellmanmenit.com 

Hellcn Rollens 
Gail's assistant / Tour Manager 
Cell: 310.721.0752 
Office: 310.456.2620 
E-fax: 310 919 2853 
l>ellen(S.gellmaiimgmtcom 



TO UR-MANAG ER 
Hellen Rollens 
Cell: 310.721.0752 .E-Mail: 
hellen@eellmanmgmt.coni 



BOOKING AGENCY 
CAA 
John Huie 
3310 West End Ave Suite 500 
Nashville, TN 37203 
Phone: 615.383.8787 
Fax: 615.383.4937 
E-Mail: jhuie(%caa.com 



— PRODUCTION MANAGER 
David Haskell 
Phone: 615.714.5008 
E-Fax: 615.523.4443 

E-Mail: davidhaskell@comcast.net 



MERCHANDISE 
RICHARDS & SOUTHERN 
Rich Blum 
Phone: 615.479.4273 
E-Mail: B)umbidad9(£iaol.com 
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MICKY STAR, INC, 



This Rider ("Rider") is attached to and made part of the contract ("Contract") between Lucky Star , Inc. ("Producer") furnishing 
the services of Sugarland ("Artist") and the purchaser of said services ("Purchaser") as defined on the face of the Contract in 
connection with Artist's Performance^) at the venue(s) described therein (the "Venue" or "Engagement"). Producer and Purchaser 
hereby agree to the following additional terms and conditions, which are necessary in nrdp.r m pr nvMp ^ pos sible show fo r 
the Purchaser. 

I. BILLING / ADVERTISING 
A. HEADLINE ACT 

. .... ""{ ess othenvl ' se stated t0 the contrary in the .Cp^aci_Artist_shgJJ. rec.ejye .one .hundred-percent. (1.00%) sole headline 
billing in any and all press releases, advertisements and other publicity including, but not limited to, radio, television, ad 
mats, tickets, fliers, newspapers, programs, signs, lobby boards, and marquees. Producer shall have approval over each of 
the foregoing. No other name or photograph shall (i) appear in equal or larger type with respect to size, thickness, 
boldness, or prominence that the type afforded Artist; nor (ii) shall appear on the same line or above the name or likeness ' 
of Artist 



B. ADVERTISING 

1. Producer reserves right of approval,. in writing, of any and all advertising and promotions. All inquiries regarding 
Artist, including, buy not limited to those from press, TV, and radio must be directed through the appropriate Artisl 
representative. Upon sell-out of an Engagement, Purchaser shall promptly stop all advertising in connection therewith. 

2. Purchaser agrees to use all ad mats, photographs and other material provided by Producer. There will be no logos used 
on our ad slick or television spots, other than logos provided by Producer. 

3. The name, photograph or other likeness of.ArtisI may not be used or associated, directly or indirectly, with any product 
or service, nor may it be used in or on any program or souvenir book, poster, pamphlet or any other material or 
merchandise for sale without the express written consent of Artisfs Manager. 

4. Purchaser also agrees not to commit Artist to any personal appearances, interviews, photos, meet and greets, aulograph 
sessions, or any other types of appearances without prior written consent of Artist's manager. 

C RADIO 

1. No stations may be contacted for advertising, promotion, concert announcement, for any reason at all unlil an 
APPROVED marketing plan has been agreed to by Artist's manager. 

2. There will be no welcoming stations in any market where there are two or more competing stations. 

3. No backstage passes (contests, staff, etc.) can be given to any radio station wilhoul approval of Producer. 

II. CANCELLATION JS?C gider 

Producer shall have the right, in its sole discretion, to cancel the Engagemeni without liability to Purchaser, by giving 
Purchaser notice thereof at least thirty (30) days prior to the Engagement. - ^ a ^f eiidian j>n v kd^.s 

III. FORCE MAJEURE ^ 3 SK Rick* 

If Artist's performances) hereunder is rendered impossible, hazardous or is otherwise prevented or impaired due to 
sickness, inability to perform, Act(s) of God, riots, strikes, labor difficulties; accident interruption or failure of means of 
transportation, epidemics, earthquakes or any act or order of any public authority, and/or any other cause of event, similar 
or dissimilar, beyond Producers control, then Producers obligations with respect to the affected performance(s) shall be 
excused and Producer shall have no liability to Purchaser iri connection therewith. Provided Artist is ready, willing and 
able to perform, Purchaser shall remain liable to pay Producer th cfull conlrao t-pwee-pl os <uty pm et lUge moneys calle d 
fef-w-^te-*^^ axty.,nf,lhp fori°gowg-#veBts, For purposes of the provision, the term 

"Artist" shall include Artist or any member thereof. 



{ 
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' IV. INCLEMENT WEATHER 

Producer's obligations hereunder shall be excused and Proto/Artisl shall have no liability lo Purchaser if Artist 
determines m good faith that their performance is (or is likely to be) rendered impossible, hazardous, or is olhenvise 
prevented or .mpaired due to inclement weather. It is agreed and understood that the decision to cancel any en R a R ement 

h ^»" d srdue In walhrr mixtions shall be made solely by Art i st or Artist's reuresu native di his sole JlMawlort In such 

event (and notw.thstand.ng anything to the contrary), Purchaser shall remain liable to Producer for the full contract mice 

£l U L a ^> pefCe " la8e m0nf ? S ca,,e 2 for in * e Contract. Eurchaser understands and agrees <hat ABT1ST WIL1 NOT 
PERFORM ON A WET STAGE. /VihS-f rviusf _fJL*%ti*. \^ ofDvr h ir^C^C^^p^^tivT 07 

V. STAGING : : 

1. Purchaser shall provide and pay for a 60*w x 48'd stage suitable for its intended purpose. Without limiting , he 

gg?™'*^fc r S?^ accommodate Arties production 

requirements including those contained in the attached Artisi Production & Technical Rider(s). 

2. If the Engagement is to be performed outdoors, Purchaser shall provide and pay for adequate' stage "cwSTm a'id" 
grounding to protect all persons and equipment involved in the production of the Engagement (including Producer and 
incur crew) from heat and inclement weather and dangerous conditions resulting there from. The foregoing shall apply to 
w, hou l Imitation, all stage areas, mixing consoles and wiring. Producer shall have (he sole right to determine in good 
faith whether such covering and grounding is adequate. 

VI. CREATIVE CONTROL 

Producer shall have exclusive control over all creative elements ofthe Engagement including, without limitation the 
creative elements of the following: sound, lights, choice of performers (including master of ceremonies and welcoming 
speakers) and their length of performance, stage sets, curtains, backdrops, song selection, manner of performance and 
any music, film or v.deotape played lo patrons at any lime during the Engagement including prior to performance and 
during intermission. 



VII. ANCILLARY RIGHTS 

A. RECORDING 

Purchaser will not permit the audio and/or visual recording or the audio and/or visual broadcast of all or any 
pari of the Engagement without the express written consent of Producer. No portion of ihe engagement may be 
taped, broadcast, recorded, filmed or embodied in any form, for any purpose, without the prior written consent 
of Artist s Manager. Purchaser will deny entrance to any person carrying any audio and/or video recorder 
Arttst shall have the sole and exclusive right to film, record, tape or otherwise reproduce and embody any and 
all performances, including, without limitation, audio tape, video tape, and other audio visual process or solely 
audio or solely visual (per local union regulations and venue regulations fee). 

B. RIGHT OF PUBLICITY 

Except as otherwise agreed in writing, nothing contained herein is intended, nor shall it be construed, to grant 
Purchaser any rights m connection with Ihe use ofthe name, voice, likeness, logo or biographical information 
of Artisi or any member thereof. 

c. merchandising ~-\)enue "SilX* 

I Producer or it's designee, shall have the sole and exclusive right, without obligation to any. party, to sell and distribute 
all photo alburns, souvenir books, pictures, CD's, tapes, T-shirts, binoculars or any other show items at the Engagement 
including, without limitation, merchandise containing the name, voice, likeness, and logo of Artist and any member 
ihereof (collectively "Artist's Merchandise") 

2. Unless otherwise agreed to in writing, Pfed^c h al l - r cm m cine Irnndr^W^of the gross receipts resulting from the 
sale of Artists Merchandise. foj (0 (Uc^i>\^, 

3. Purchaser shall provide, at its sole cost, well lit, secure and prime locations for merchandising. 

4. Producer shall have sole approval over any vendors selling Artist's Merchandise. Purchaser shall, al its sole cost 
prohibit the sale or distribution of all unauthorized merchandise on or adjacent to the Venue. 

5. No other souvenir or printed matter of any kind will be sold or distributed during Engagement. No waiver ofthe 
; . . Pro visions of this par agraph shall be affected o r permitted wi thout the express approval nf Anki' g Mapw-f. 
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6. Purchaser' shall provide and pay for a minimum of four (3) eight-foot (8*) cafeteriaftanquet style tables to use to 
display Producer's merchandise. 



-.ifr. 



7. All merchandise percentages will be paid after appropriate sales lax is taken out. 



D. SPONSORSHIP 

All farms nf sponsorship whether specifically for Artist's Engagement or part of an ongoing series must be authorized m 
writing by Producer/Artist's Manager prior to Engagement. j\<a% Sp£»A«J'J ■ 



VIII. SETTLEMENT/PAYMENT 

1 . All payments by Purchaser to Artist required under and pursuant to this agreement shall be made in the form of cash, 
certified check, or cashier's check payable prior to performance. 

2. If payment or any part thereof of Engagement hereunder is based on a percentage of gross admission receipts, then 
such admission receipts shall be computed on the actual full admission price provided on each ticket, and, in the absence 
of prior written agreement by Producer, no ticket shall be offered or sold at a discount or premium. In the case of paymenl 
being based on the percentages, as set forth above, no more than ten (10) complimentary tickets shall be offered or given 
away by Purchaser, and no one authorized by Purchaser shall be allowed into any part of Engagement venue without a 
ticket or free without Producer and/or Artist's manager's written consent, with exception of Artist's complimentary 
tickets. 

3. If payment is based in whole or part on a percentage of gross admission receipts, with return of signed contract, 
Purchaser will provide to Artist's Tour Representative, prior to performance, a plot plan and a notarized printer's manifest 
of the house (notarized and signed statement from printer of the tickets, listing the amount of tickets printed at each price) 
broken down and totaled to give accurate reflection of gross potential. Any deviation from this on the day of Engagement 
will constitute forfeiture on part of Purchaser of all moneys in discrepancy. Artist's Tour Representative shall be allowed 
to be present in the box office at any and all times and shall be permitted to inspect ticket sales and otherwise determine 
gross receipts at each engagement. 

4. If payment is based in whole or in part on a percentage of gross admission receipts, Purchaser agrees to have on hand at 
place of performance, on night of show, for counting verification by Artist's representative, all unsold tickets. Artist shall 
be compensated for difference between number of unsold tickets and number of tickets shown by the ticket manifest. If 
Purchaser should violate any of the preceding paragraphs of this section, it shall be deemed that Purchaser has sold a 
ticket for each scat (and any permitted standing room) at highest ticket price. 

5. No admission tax shall be deducted from the gross box office receipts before computing percentages unless the amount 
of tax is staled on the face of the Contract. Unless Purchaser advises Artist promptly after submission of the Contract to 
Purchaser of any and all income or similar taxes which may be required to be withheld from monies earned by Producer 
from this engagement, any such tax shall be paid and bome solely by Purchaser, 

6. Financial terms and conditions of this contract have been agreed upon based on exact ticket price/capacity/advance 
gross potentials as stated on the face of this contract. Jf gross receipts for engagement hereunder exceed slated advance 
gross potential, Artist shall be entitled to one hundred percent (100%) of the difference between staled and actual gross 
potential. 

7 PRE-SETTLEMENT WILL BE REQUIRED BY PROMOTER AT APPROXIMATELY 4:00 PM ON SHOW 
DAY. PLEASE COORDINATE EXACT TIME & LOCATION WITH PROMOTER REP. PLEASE EMAIL 
SOLD MAP & AUDIT THE DAY BEFORE SHOW TO PROMOTER REP. ALSO, PLEASE HAVE A HARD 
COPY OF SOLD MAP & AUDIT ALONG WITH A HOUSE RADIO AVAILABLE AT LOAD-IN. 

IX. COMP TICKETS 

Purchaser shall provide SEVENTY FIVE (75) top priced tickets, at no expense to Producer, for each performance of the 
engagement. PLEASE REFER TO TICKETING MANUAL FOR EXACT ALLOCATION. If these are not used, they 
will be turned in for sale on day of concert. Any unclaimed tickets may be sold fifteen (15) minutes before the 
performance begins or when released by Producer's representative. No comp tickets shall be distributed by Purchaser 
without prior written approval of Producer. If approved, a list of those to whom tickets were distributed shall be available 
to Tour Manager prior to show. 
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X. BREACH 

I. Each of the terms and conditions of this Rider and Contract is necessary and essential for Artist's full performance of 
lis obligations hereunder. Accordingly, if Purchaser refuses or neglects to fulfill all of the terms and conditions contained 

Rider or the Contract (including without limitation, the payment of any moneys due and any s^rvi™ m H 

'f^ hereunder; men Purchaser shall be deemed in material breach of contract. In such event, Producer shall have the 
right, without waiver of any other rights and/or remedies, all of which are reserved: (i) to refuse to perform this Contract- 
In; to cancel the Engagement; and (iii) to retain any amounts paid to Producer as partial compensation. 

2- If on or befoie the dale of the Engagement, Purchaser has failed, neglected, or refused to perform any comract with any 

other performer or entity, or if the financial standing or credit of Purchaser has been impaired or is unsatisfactory fin 
LB0odfi ? ^^mon2, J^ducor^an. have thj^rigbl.lajkDjand ..immediate payment of the- foil contract price 
specified Herein. JTPurchaser fails or refuses to make such payment immediately, Purchaser shall be deemed in 
anticipatory breach of contract, in such event, Producer shall have the right, without further obligation lo Purchaser (i) lo 
refuse to perform this contract; <ii) to cancel the Engagement; (iii) to retain any amounts paid to Producer as partial 
compensation; and (iv) Purchaser shall remain liable to Producer for the full contract price, including any percentage 
moneys due. The foregoing is in addition to all other rights and/or remedies available to Producer in law and/or equity. 

XI. CHOICE OF LAW AND FORUM/ATTORNEY'S FEES 

This Rider and Contract shall be deemed made and entered into the State of Tennessee and shall be governed by the laws 
? f ' Uch u S^ejPPlraible to contracts entered into and wholly to be performed therein. The State or Federal courts located 
in NashvtlleTTennessee shall have exclusive jurisdiction over any disputes arising hereunder and the parties hereto aeree 
to submit to the jurisdiction of these courts. In such event, (he prevailing party to such dispute shall have the right to be 
reimbursed by the other party for its reasonable attorney's fees. 

XII. INTER NATIONAL TRAVEL 

|^he-Bn fea B Clllc „t Istd be penormea outsiae the continental limits of the United States, Purchaser agrees loTrocwe at" 
it s sole expense, the necessary visas, work permits, customs clearances and any other documents of any nature 
whatever necessary or usually obtained to enable Artist, entourage and their equipment to enter and leave the country of 
the Engagement and for Artist and Artist's performers to render their services hereunder. Purchaser shall cause the 
foregoing to be provided to Producer (or to such location as directed by Producer in writing) in a timely manner To (he 
extent Purchaser requests any information or documents from Artist or Producer in connection therewith; such reouest 
shall be in writing and shall be made in a timely manner. 

XIII. INSURANCE - Set fccl C r 

1 . Purchaser shall provide, at its sole cost, Commercial General Liability insurance covering all claims, liabilities or losses 
directly or indirectly resulting from injuries to any person (including bodily and personal injury) and from any property 
damage and/or loss in connection with the Engagement. Such insurance shall be in the amount required by the Venue bui 
rcf LTLm °. ne Mil,i ° n U S - D ° llarS ( S! - 00 °.°00) aggregate per occurrence and One Million U.S. Dollars 
($1,000,000) per even!. Purchaser shall list Lucky Star, Inc., Sugarland, and each of their respective agents as additional 
insured in connection with the foregoing policies. 

2. Purchaser shall also provide, at its sole cost, a policy of Worker's Compensation insurance covering all Purchasers'- 
employees, subject to the requirements of the applicable state or foreign law. Purchaser shall provide certificates of 
insurance upon requesl. 

XIV. INDEMNIFICATION - Sal l^FC RiWer 

Purchaser agrees to indemnify and.bold harmless Producer, Artist, each of their respective employees, contractors and 
agents from and against any claims, costs (including, without limitation, reasonable attorneys' fees and court costs) 
expenses, damages, liabilities, losses and/or judgments arising out of, or in connection with, any claim, demand or action 
made by any party .f such are (or are alleged to be) a direct or indirect consequence of: (i) the Engagement: or (ii) any 
breach or alleged breach of any warranty, representation, agreement or covenant made by Purchaser herein. 

Producer hereby agrees to indemnify, defend and hold Purchaser, its employees, agents, parents and affiliates harmless 
from any and all loss, costs, claims, damages or injury of any nature whatsoever, (including, without limitation, 
reasonable attorneys' fees and court costs), whether to persons 'or to .property, caused by Producer and/or iis employees 
agents, guests, subcontractors, volunteers, independent contractors and/or any other person or entity with whom the 
Producer has entered mto any type of arrangement for l abor or performance o f services in connection with (his 
Agreerrrent: — ~ • 1 — 
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- - -■ ~ :S ' "'" ' . To this end Purchaser shall 

fJF.NF.RAL REQUro3£MENTS / ^QPyCTION staled in [ h ^^^ ^^i^ ncl^ing!^ 1 ""' 

wn LICENSES/PERMITS (including music licensing fe ^' Pf™^?odei" Venue owner 

Xm Purchaser shall secure, at its ^.^^k ^^r^SS^^ ° f ™* ^1 

XV m ADDITIONALKEPRESENT^ 

XVHL Purchaser represents and -"^^S the right to grant the ^fi^JZ^ of any third party; (J,) .U 
nerform its obligations conta.ned herein W ' Qn or impair the rights c* - m r operational, 

SS« of any such rights does not and will ^r"*J { „ at it's request or d' rect,on ^ a " J b Puichase r (including 

undersigned warrant and represent that ihey 
parties. 

day period shall not be deemed a wa.ver 

- l m in the Engagement and 

vv MODIFICATON / ASSIGNMENT bdween the part ies ^J^^ 1 ^ and Contract (or 

^' This Rider and Contract is the sole and co ^ g ding th e subject matt ^^°^ mX betwee n the parties. 

^Tedes a.l prior and ^^^I^T^ «** * ' ^^5^* ^ °< ^t" 5 
an'part thereof) may not be performance of any act ^ f f ^^^'^Engagernent. Whenever there 

Nothing in the Rider or 9^^^^^£cm over the said law, rule or 

of any union, guild, or s.rmlar body Wder an0 Contract and any law rul ^ ^ ^ 

is J y conflict between any prov^o s of th.s^ ^ ^.^ «^ "^JoLwhe. any such attempted 

— ~- — -—^ 

Inc- -3310 West End Avenue 

crssss^--'-- 
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XXIII. NOTICES / CONSENTS 

^ n t?l^ S, i COnSemS '- a P prova,s ' cements and the like given in conneclion with this Rider and 
effective unless conta.ned ,n a writing, signed by the party giving same. 

XXrV. PARAGRAPH HEADINGS 

Para graph headings are used herein for convenience only and shall nni he used to interpret this Rider. 



Contract shall not be 



PURCHASER 



LUCKY STAR, INC. 
Fffl/O SUGARLAND . 




By: L 



y 




Date: 6/3//^ 



Date: 
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"FRUITUCTION / CATERING / TECHNICAL RlDER 



After examination, please forward any anrLall infbrrnati&n contained within to the appropriate people and associated departments 
(i.e. venue managers, venue production manager, operations/event coordinators, labor providers, security guards, catering). 

I. BUS & TRUCK PARKING , . . 

1 . Purchaser must provide and pay for adeq.uats.parking spaces and stage access .for a mininiuniJrf,fi3ie.(3.)J5UourJ3.uses. 
(3 with trailers), Seven (7) 65' tractor trailer rigs and any other vehicles used for transport of personnel and equipment lo 
and from venue, as close as possible to stage or stage door. Parking spaces are to be available a minimum of two (2) hours 
before Load-In through the completion of Load-Out and departure. If parking is only available on the street, space must 
be blocked off prior to arrival. Purchaser shall obtain, at no cost to Producer, all police and/or municipal permits if it is 
necessary to Load-In from or park on the street 

2. Equipment Load-In and tour parking area must be clear of vehicles prior to Load-In and must remain clear until 
completion of Load-Out. Purchaser will ensure that any vehicles used by Producer for transport of equipment and/or 
personnel to and from venue will have clear and dry access to and from venue. This will include payment of any towing 
costs incurred as a result of Purchaser's failure to comply with the lerms of this paragraph. 

3. One (!) 220 volt, 60 amp, single-phase service is needed for each bus. This service must be located within 50' of the 
parking area. An experienced electrician, familiar with the venue, must be present to connect shore power. 

4. Purchaser shall ensure security for the parking area from Load-In time until Load-Out is completed, 
n. DRESSING ROOMS / GREEN ROOM / PRODUCTION OFFICES / CATERING ROOMS 



A. 



ROOM ASSIGNMENTS 

Purchaser shall provide six (6) clean dressing rooms, three (3) offices, one(l) dining room, one (1) Green Room and. 
one(l) hospitality room, where available. Facilities in each lo include lighted dressing area, full-length mirror, shower 
with hot and cold water, bathroom facilities, and 1 lOv AC power. These rooms must be heated or air-conditioned to 
maintain a comfortable temperature. Dressing rooms shall be lockable, and the keys presented lo Artist's Tour Manager. 

Dressing room #1 -Jennifer Nettles (1 person) 
Dressing room #2 - Kristian Bush (J person) 
Dressing room #3 - Sugarland Band (5 people) 

Dressing room #4 -Crew Room - Room must be available at lime of Load-In. This room is not to be cleaned or locked 
after Performance until the production crew has left the venue. 
Dressing room #5 - Female Showers (to accommodate 5 people) 
#6 - Support Act 

HI - Artist Management Office (2 people, 2 tables, 1 large trash can) 
#2 - Tour Manager's Office (1 person, I table, 1 large trash can) 
#3 - Production Office (3 people, 3 tables, 3 trash cans) . 

m- 
m 

It is very important that no assumptions be made about the availability of hoi water to the dressing room showers. 
This should be checked and confirmed no later than one f3) hour prior to Hie fust srh whilwt nm tlyi-iwg 1 pa^-ln 



Dressing room 
Office 
Office 
Office 

Dining Room 
Green Room 
Hospitality' 



call. AJ1 dressing rooms should be un-locked, clean & available for viewing by Load-Tit. All furniture needed for 
Ihese rooms will be advanced by promoter rep. 
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B. GREEN ROOM 

A Green Room is needed in backstage area lo accommodate up to fifty (50) people for Artist's "meet & greet". 

C. PRODUCTION OFFICE 

A backstage office is needed' with one high speed internet connection. Also 2 (two) unrestricted phone lines with working 

1 ! P . r."! d n.!!: S . n ^ ed - S !T C Sh °"'? ^ ° PeratiVe by 7:00 AM °" L0ad ' In daV a " d 001 disconnects „„,;. .„ » 
Luad-Ou,. Three tawes w/chalrs and three (3) waste baskel are also needed for this office. Exact requirements 
will be addressed during venue advance. 

A backstage office is needed with one high speed internet connection. Also 1 (one) unrestricted phone lines with working 
telephone dev.ces are needed. Service should be operative by 7:00 AM on Load-In day and not disconnected until after 
Load-Out One (I) tables w/chairs and one large (5) waste basket are also needed for this office. Exact requirements 
will be addressed during venue advance. 

E. ARTIST MANAGER'S OFFICE 

A backstage office is needed with one high speed internet connection. Also 1 (one) unrestricted phone lines with working 
telephone devices are needed. Service should be operative by 7:00 AM on Load-In day and not disconnected until after 
Load-Out. Two (2) tablel w7chairs and two large (2) waste basket are also needed for this office. Exact requirement? 
wili be addressed during venue advance, 

F. CATERING ROOM 

Purchaser shall provide a "catering room." This room should be clean, quiet, comfortable, and have seating for 60 oeooie 
wft-ba nq u c l - tvpe tables and cl ean taWectotte s — L — 

G. "HDSr mLITY RO OM— — _ ~ " " 

A "hospitality room." wjjfjMMreafaFa^^ This luu irrtwedwiM Lseparaie from th* catering room 



and set i 

III. SECURITY 

A. SECURITY GUARDS 

Purchaser will provide and pay for professional security guards for protection of Artist, Artist's band and crew from 
Load-In until Load-Out is completed. 

B. SECURITY MEETING 

It will be necessary to hold a security meeting prior to the opening of the doors to the public. Present at the meeting 
should be: Venue Representative, Purchaser, Head of Security, Tour Manager and Producer's Security Representative 
Security meeting will typically be held at 4:30p on show day. Please check with Promoter Rep to verify these ( times. 

C. STAGE GUARDS 

Purchaser will ensure access to the stage will be guarded by security al all times (with a minimum of 3 security people in 
front of the stage & I on each stage left and right during the performance) and only those persons- designated by Producer 
will be allowed on stage during performance. Security personnel will nol be allowed on stage during the performance or 
in the dressing rooms at any time. 

D. OVERNIGHT GUARDS 

If the situation requires Artist, band or crew io leave equipment at the venue overnight, security personnel will be needed 
from the official time the work ends uriiil the official lime work begins the following day. 

E. MEET AND GREET 

2 security guards will be required by the Artists during the Meet and Greet. Please make the specific arrangements for this 
at the pre-show Security Meeting. 



Sugartand Artist Rider - v t ni«,.j-<.|o 



10 



F. VEHICLE GUARDS 

Purchaser will be liahle for a ny d a m a ge to Artist' s bu s e s of trucks thai a re attributable to negligence on ihe part of 

Purchaser and/or Purchaser's Representative should such damage occur while said buses or trucks are at the performance 
premises during the period from Load-In until Load-Out is completed. 1'f any of the vehicles must be parked away from 
the backstage entrance, a security person must be on call at the time and place that vehicle is parked. 



G. GUARD LOCATION & TIMES 



Dressing Rooms Area . 2 from Load In until Departure 

Stage 5 from Doors until Patrons Clear 

Mix Position 2 from Doors until Patrons Clear 

Backs tage Area from Load In until Departure 

Vfdeo Projection Areas" "" "] per location ~ from Doors until Patrons Clear 



rv. PASSES 

AH backstage passes, stage access passes and guest passes shall be issued only by the Artist's Tour Manager. The various 
passes and their access privileges will be discussed at the Pre-show security meeting described in HI, B, above. NO 
OTHER PASSES ARE ACCEPTABLE except Vendor passes with no backstage access. 

A. MEET_i&jGIU£E.T 

Meet & Greet is done in a designated area. Tour Manager will communicate in advance of the show what time and where 
these people should meet to be escorted to the Meet & Greet. Meet & Greet will include radio guests, sponsorship guests, 
retail, and contest winners, all of which must be pre-approved by Artisl's Management. One security person per group is 
required for escort during the Meet & Greet. Each participant must apply their pass, in plain view, before being escorted 
backstage. Meet & Greet passes are null and void after meet & greet is completed. 

B. LOCAL WORKING CREW 

Local Crew "stick-on" passes are used for some local working crew. Local Crew "stick-on" passes cannot escort 
anyone backstage. All "stick-on" passes are non-transferable. 

V. ADDITIONAL ITEMS 

1 . Fly Dates - In the event Artist's party arrives by air, Purchaser will provide and pay for two (2) 1 5-passenger vans and 
one (1 ) cargo van with drivers from Artist flight arrival until departure. 

2. Artist reserves the right to determine the length, content and nature of the show. Artist's production staff shall have 
complete control over all technical aspects of show, including support acts and program music. 

3. The audience shall not be permitted to enter the place of engagement until such time as technical set-up and sound- 
check have been completed and approval has been given by the Artist's Production Manager. 

4. Purchaser agrees that any changes regarding labor, personnel or production requirements, call-limesj (ours or other 
parlies') will be subject to approval by Producer. It is also agreed to that the Purchaser and/or representatives will nol 
obtain production information by direct contact with ihe Artist's Vendors. This information is to come only from the 
Artist's Production Mahager. 

5. Prior to reluming the Contract to Artist, Purchaser shall inform Artist of any mandatory union breaks, curfews, fire 
regulations, light levels, requirements relating to the presence of uniformed police within the venue, and any other unique 
regulations or peculiarities. Purchaser agrees to notify Producer of any late or early Load-Iris due to other activities in the 
facility. 

6. Purchaser and/or Purchaser's representative duly authorized to make decisions on behalf of Purchaser must be present 
from first call time of the day until completion of Load-Out. 

7. Purchaser agrees that Artist's staging and equipment set-up overrides opening act(s) staging and equipment set-up. 
Artist shall have the right to approve the length of the performance of support act(s) on the program and Artist shall have 
final approval or disapproval of their use, 

8. Artist reserves the option to use any and all of Artist's equipment and will determine placement of any equipment 

owned by or used bv any a nd all op ening a rts Ptiiriiasftii«d3alLim<uijeJlMt-thi^^^ ■ 

alt equipment, except P.A. and lighting equipment, before Artist's arrival. 

No assumptions should be made as to the use of Artist's and/or Artist's band's equipment by any other acts. 
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9. Purchaser agrees thai the Artist Production Manager shall have control of the cueing of house lights. Any and all 
lighting in the venue, when not dictated by local codes or regulations will be turned off. This applies only to lighiing 
which produces ambient light in such a manner that it is distracting to the performance. 



10. Any and all personnel associated with this show shall be drug and alcohol free. Anyone found to be "under the 
influence" will be removed from the production of this performance. 



VI. CATERING ~ : 

Please check with artist tour manager or production manager to discuss catering on a per show basis. 
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TECHNICAL REQUIREMENTS 



Whenever possible and practical (as determined by Artist Representative), Artist's full traveling production 
(i.e. sound, lights, video and set) will be used. 

1. LABOR 

A. STAGEHANDS / LOADERS _ 

Purchaser wi)T"pf6viae7"at Purchaser'sHfo'Ie~cbst aha expense, "a minimum of eight (8) loaders and twenty four (24) 

stagehands and two (2) fork lift operator present at Load-In AND thirty (30) stagehands and a minimum of eight (8) 
loaders and two (2) fork operators at Load-Out time . All stagehands will be required to unload, move, set-up, tear down, 
and load Artist's equipment, sound and lighting equipment, and materials required for concession sales. There shall be no 
overlap between duties of security, stagehands and ushers. A consistent crew is critical for a smoother Load-In and Load- 
Out. Six (6) deck hands will be needed for any and all set changes. As a rule, show call time would be 30 minutes prior to 
show time. 

B. RUNNERS / PRODUCTION ASSISTANT 

Purchaser will provide, at Purchaser's sole cost and expense, two (2) runners. The 2 runners must have a 12-15 
passenger van, in good working order with one backseat removed, at their disposal all day. Runner must be licensed 
and of legal age to buy tobacco or alcohol, must be able to handle money and be responsible for the money handled. 
Runner should have a good knowledge of the local area and have no other duties, such as running for the venue or any 
other acts. As a rule, production assistant and runners will work from Load-In until thirty (30) minutes after Load-Out. 

C. ELECTRICIANS 

Will be needed at Load-In and Load-Out limes for connecting and disconnecting buses shore power, as well as sound, 
light, rigging power. An electrician may also be needed for controlling house lights. 



P. SPOTOPERATOl^ 

Four (4) experienced spol operators are required. Trainees are NOT acceptable. 



E. FORKLTFT OPERATORS 

Experienced operators only. Trainees are NOT acceptable. 



RIGGERS 

Six (6) up-riggers and three (3) down-riggers are required, Trainees are NOT acceptable. 



G. SHOW CALL TIMES 

All show call personnel are to be on call thirty (30) minutes prior to show time. 



Load-In 

Twenty Four (24) stagehands 

Eight (8) loaders 

Two (2) forklift operators 

One (I) electrician 

Six (6) up-riggers 

Three (3) down-riggers 



Show Call (30 min prior to show) 

Six (6) deck hands 

Four (4) spot operators 

One ( 1 ) electrician (House Lights) 

(Show call personnel are to wear black) 



Load-Out 

Thirty (30) stagehands 
Eight (8) loaders 
Two (2) forklift operators 
Qne(l) electrician 
Six (6) up-riggers 
Three (3) down-riggers 



II. STAGE REQUIREMENTS 

A. STAGE SIZE >j 

Stage is to be a minimum of 60'w x 48'd xjp'h of usable space, not including any sound wings and monitor area. The 
stage and all risers should be solidly constructed, without holes, soft spots, poles or obstructions and be incapable of 
movement or motion. Access is needed from both sides of the stage. Stairs shall have handrails and lights. There must be 
no obstructions or foot traffic between rear projectors and video screens on stage set. One trash can is needed for stage 
left & right. , _ - 
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STAGE PLACEMENT ~- ■ 

Center line of the performance stage should be placed on the center line of the arena floor or audience area. Stage is lo be 
placed on the venue floor in such a manner that the passage behind it is no less than 10'wide. 



C MONITOR MIX POSITION 

Monitor mix position should be no less than 20' wide by 10' deep on downstage left side. Monitor mix risers will not be 

"eede d if performance stage is 5' or less in height. For ail outdoor shows, this entire area is to be protected from rain and 

heat by a cover that is to be no less than 7' in height. ~~ — 

D, GUITAR TECH 

ioCitarlecfiTp^on sliouTa'Be no Tess than W wide by 20 s deep'on the upstage left and "upstage right side. Clear access lo 
the stage performance area is needed from this area. Clear sight-line lo the downstage performance area is needed from 
this area. For all outdoor shows, this area is to be protected from rain and heat by a cover no less than 7' in height 

E. STAGE BUILD 

Completion of performance stage is expected NO LATER than ONE (I) HOUR prior to earliest production call. Ideally, 
the stage and associated sound wings/risers should be built the day before. 

D- FRONT OF HOUSE MIX POSITION 

' FOWmix position seat kills shrratcrte-considered. This area (min. 24'w x 20'd) contains at least two (2) sound consoles 
and associated equipment racks with operators, one (1) light console with operator on a 32'w x S'd x V h riser and may 
also contain sound console(s) for other acts and a video camera riser on a 4'w x 8'd x 4'h riser. All risers will be 
provided by the Venue and placed by Artist's Production Manager and shall be placed 85' to 110' from stage Entire FOH 
mix area should be enclosed with bicycle racks or equivalent. 

G. OUTDOOR PERFORMANCE 

For outdoor performances, the stage MUST have a 60' x 48' self-supporting, load-bearing stage roof. A minimum of 30' 
unobstructed clearance must exist between stage deck and stage roof for protection of Artist and Artist's equipment from 
rain, sun, and extreme temperatures prior to and during the performance. This "load bearing" roof should span the 
performance stage by its fullest dimensions and be able to support a rigging weight capacity minimum of 40 000 lbs 
Genie type roofs are not acceptable. 

H. SIGNAGE 

Purchaser agrees that there shall be no commercial or promotional signs, or advertising material of any kind, including 
lighted signage, wiUiin 50 feet of the stage where Artist is to perform unless approved in writing by Producer and that 
except in the agreeroenl, Artist performance shall not be sponsored, promoted or in any way associated with any 
commercial product or company or religious or political organization. 

1- SIGNAGE & BACKDROPS 

Artist's set equipment and backdrop/video screens shall supersede any other backdrops or se1 equipment including 
sponsor banners and backdrops, and shall be controlled by Producer's representatives. Backdrop and/or video screen is 
considered part of Arttst's set and must be in place for Artist's show. Any changes must be approved in writing by 
Artist s Production Manager. 

J. BARRICADE 

A barricade on each side of the stage that separates the audience from the backstage area is. required. NO barricade is 
required in front of the stage. First row should be 6' from DSE. PLEASE CONFIRM WITH TOUR PRODUCTION 
MANAGER BEFORE CHAIRS ARE SET. 

K. PRODUCTION MANAGER 

Artist's Production Manager shall have aulhority over any facility lighting thai will affect performance including 
backstage lighting, signage and/or other ambient lighting. 
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L. HOUSE RISERS " ~ ' " 

Venue will provide one (]) 12'w x 8'd x 2'h for lighting consoles and one (!) 4'w x 8'd x 4'h for FOH Camera al FOH 

Mix position. All risers will he available upon a rrival and will be placed bv Artist's Production Manager, When possible 

all risers should have wheels and shall be capable of locking in place. 

IF, FOR ANY REASON, STAGING REQUESTS CANNOT BE FULLY ACCOMMODATED, PLEASE NOTIFY 
ARTIST'S PRODUCTION MANAGER IMMEDIATELY. 



HI. POWER REQUIREMENTS 

Electricity should be made available for contracted sound/lighting companies according to their requirements. Sound 
power must be on a different transformer from the lighting source, or al least on the other side of an isolation transformer 
to.prevenLinteractk>n_between Jighting.and_soiind_exjiiipjiient^l_show._po.w.ei.shaI)Jb.e_separate..and isolated, from, any 
other venue usage such as concessions, kitchen, etc. The lighting power sources must be within fifty (50) feet of upstage 
right and the sound power source should be within fifty (50) feet of upstage left. Voltage shall vary no more than five 
percent (5%) with no current drain when full amperage is drawn. Adequate fusing, spare fuses, disconnect switches and 
terminals with lugs suitable for attachment to 4/0 cables will be required at source. Lugs should be sufficient size to 
accommodate 4/0 bare ends without removal of any copper. 



GENERATORS are to be provided at no cost to Artist should insufficient or unstable power services exist. 
Specifications to be coordinated with Artists production manager! 

TV. FRONT OF HOUSE SOUND SYSTEM 

A. ARTIST'S CONTROL 

Artist's Sound Engineer shall have complete and total control of sound pressure levels and functions of all sound 
equipment before, during and after performance. 

B. SOUND CHECK 

It is understood and agreed that Artist may check sound during said period of six (6) hours prior to Performance. Load-In 
and sound check times are to be set by Artist's production manager. No audience are allowed into venue until after 
sound check is complete 

C. FRONT OF HOUSE MIX POSITION 

FOH mix position must be close as possible to the center of audience section, no closer than 70' and no further lhan ) 1 0' 
from the front of stage with no obstructions between the stages and console (preferably 85'). FOH console should be no 
more than 20' off center in either direction. FOH mix position should not be located in or under any balconies. 

D. FLY DATES 

In the event of a fly-dale or other situation where Artist cannot use his own FOH console & eleclronics, Purchaser agrees 
to supply the following: 

I . Professional quality front-of-house console with a minimum of forty-eight (48) channels. Digidesign Venue, 
Yamaha-PM 5D and Midas consoles are preferred and only those of similar or better quality will be accepted. 
Separate consoles will be needed for any other acts. 



Sound 
-Kgtothrg" 
Video 
Rigging 
Buses (Shore) 



(1) 200 amp 3 phase 

(2) 400 amp 3 phase 
(1)200 amp 3 phase 
(1)200 amp 3 phase 



(7) 208 volts 3 wire 60amps 
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V. STAGE MONITOR SYSTEM 



in the even* o< 'any situation where Artist cannot use his own monitor system, Purchaser agrees to supply 

ade^Tx^e Li? iT ™™° rC °™ ] * with a ^"hnum of forty (40) channe.s and fwenty ^24) pre- 
Taoer mixes (eighi (8) stereo mixes) is required. YAMAHA PM1D nr m n,- i^,-^ 1/ u >^yp™ 

Prefer and only ihn^ o f .jmihr or bol q u^Z7ZZ ' § ^ C °" S ° leS m 



separate c onsoles will be needed for any other arts 

2. Ear monitor system including: ten (10) wireless ear monitor units with separate freouencies *nv ^ 
momtor units with any and all cabling needed for wired systems. ' W W 

3. "A supply of profession-ai quality- microphones, direct boxes and cabling must be provided per input lis.. 
p^SET C ° mmUnica,ions between mix position and monitor mix position must be 

VI. LIGHTING REQUIREMENTS 

In the event of any situation where Artist cannot use their own lighting system, Purchaser agrees to su Ppl y: 
A. LIGHTING INSTR IJMENTS-A-Np TRUSSES 

2 . Onw ns tsp^nn f (1) 40 ' l i c h im g m,rr prg h ung-^vith thirty (30) TAR CA Unlit 



plot * <™ ££™ s „':st"«r'"* ,,on ,o be bun£ " * e s,fc L 

B - CABLE PICK-lfPS 

All lighting cables are to be picked with hoists or ropes and dropped offstage. 

C CONTROL AND DIMMING 

A conventional console will need lo be provided. Acceptableconsoles are Avo LP 2000 or 3000 n»J w. n- 
for convenirona ehts must be DMy rr,ni m iioki» c "i j •» vu - 1 -' * uw ° r J VW. ana Jands. Dimmers 

i.gms must be UMX controllable. Sugarland.wil! provide a console for control of automated lights! 

D. FOLLOW SPOTS 

^Z^ZZ^mlltZ 0P ™ 1 7 COndi,i °" and C ~ <o «* are required. Acceptable types: Super 
of the fpJ e F qU1 h Va,em i S P° ,S ° f ' brightness. All follow spots are to have unoLruc.ed'throwT" 
be Z e 72 the 11 S r & f Sh ,° U ' d be s y mrnel " call V P'^ed to one another. All follow spots are to 

b omTangs ^ SP ° llighlS Sh ° U,d be «™ writing iris, douser and^o) color 



INTERCOM SYSTEM 



une( )) belt pack/headset at dimmers for technician. 6»«h"='»>"'- 



G - LIGHTING SF.T 
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Up and Technicians: Purchaser will ensure that the lighting system is set up and operable, ready to focus, at least' six (6) 
hours prior to start of the Performance. Two (2) experienced technicians for conventional lights will be required. 
Techni c ian s a re lo be a vail a ble at all time t fr o m L o a d -In unt i l the end o f loadrQut , 



H. HOUSE LIGHTS 

House light operator must be on the communication headset at least 1 5 minutes before show time. At no time should the 

house lights come up during performance unless directed by Artist's Lighting Director or Production Manager. 

VII. VIDEO 

Artist is using video as part of the production of the performance. In the event there is existing video production as part of 
the venue, Artist's Video Director shall be able Jo tiejnto the existing video system including "clear com" 
Mmmunica'fions"and direct tKe*6perators "during "ine performance." 

IX. SUMMARY 

Purchaser understands and agrees that SUGAKLAND cannot perform without all of the items and conditions contained in 
this rider and that failure to provide any of these items could result in the Purchaser being in default of this contract. In 
order to fully understand our production, please examine all parts of this rider. Please understand that the items required 
are necessary for SUGARLAND to provide the best possible show for Purchaser and patrons. 



AGREED A 



CCEPTED: 




LUCKY STAR INC., F/s/O SUGARLAND 
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I 




TECHNICAL REQUIREMENTS 



Whenever possible and practical (as determined by Artist Representative), Artist's full traveling production 
(i.e. sound, lights, video and set) will be used. 

I. LABOR 

A. STAGEHANDS / LOADERS _ ......... .. .. 

Purchaser w)T"plwi^^t'Tm^Kas^r so1e"cost aha expense, T'rriimmum of eight (8) loaders and twenty tour (24) 

stagehands and two (2) fork lift operator present at Load-In AND thirty (30) stagehands and a minimum of eight (8) 
loaders and two (2) fork operators at Load-Out time . AH stagehands will be required to unload, move, set-up, tear down, 
and load Artist's equipment, sound and lighting equipment, and materials required for concession sales. There shall be no 
overlap between duties of security, stagehands and ushers. A consistent crew is critical for a smoother Load-]n and Load- 
Out. Six (6) deck hands will be needed for any and all set changes. As a rule, show call time would be 30 minutes prior to 
show time. 



B. RUNNERS / PRODUCTION ASSISTANT 

Purchaser will provide, at Purchaser's sole cost and expense, two (2) runners. The 2 runners must have a 12-15 
passenger van, in good working order with one backseat removed, at their disposal all day. Runner must be licensed 
and of legal age to buy tobacco or alcohol, must be able to handle money and be responsible for the money handled. 
Runner should have a good knowledge of the local area and have no other duties, such as running for the venue or any 
other acts. As a rule, production assistant and runners will work from Load-In until thirty (30) minutes after Load-Out. 

C. ELECTRICIANS 

Will be needed al Load-Jn and Load-Out limes for connecting and disconnecting buses shore power, as well as sound, 
light, rigging power. An electrician may also be needed for controlling house lights. 



•nP7~ STOTX>FER>CrDKS" 

Four (4) experienced spol operators are required. Trainees are NOT acceptable. 

E. FORKLTFT OPERATORS 

Experienced operators only. Trainees are NOT acceptable. 

F. RIGGERS 

Six (6) up-riggers and three (3) down-riggers are required, Trainees are NOT acceptable. 

G. SHOW CALL TIMES 

All show call personnel are to be on call thirty (30) minutes prior to show time. 



Load-In 

Twenty Four (24) stagehands 

Eight (8) loaders 

Two (2) forklifi operators 

One ()) electrician 

Six (6) up-riggers 

Three (3) down-riggers 



Show Call (30 min prior to show) Load-Out 
Six (6) deck hands Thirty (30) stagehands 

Four (4) spol operators Eight (8) loaders 

One ( 1 ) electrician (House Lights) Two (2) fork lift operators 

(Show call personnel are to wear black) One (1) electrician 

Six (6) up-riggers 
Three (3) down-riggers 



II. STAGE REQUIREMENTS 

A. STAGE SIZE «< J , Tk 
Stage is to be a minimum of 60'w x 48'd x#'h of usable space, not including any sound wings and monitor area, the 
stage and all risers should be solidly constructed, without holes, soft spots, poles or obstructions and be incapable of 
movement or motion. Access is needed from both sides of the stage. Stairs shall have handrails and lights. There must be 
no obstructions or foot traffic between rear projectors and video screens on stage set. One trash can is needed for stage 
left & right. . , ■ ■ " 
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B. STAGE PLACEMENT 

Center line of the performance stage should be placed on Ihe center line of the arena floor or audience area. Stage is lo be 
placed on the venue floor in such a manner that the passage behind it is no less than 10'wide. 

C. MONITOR MIX POSITION 

Monitor mix position should be no less than 20' wide by 10* deep on downstage left side. Monitor mix risers will not be 

needed if p ei fonnanic stage i s 5' or l ess i n height. For all outdoor shows^ this ent i r e a rea is to be proicr , lcii from r ai n a n d 

heal by a cover that is to be no less than 7' in height. 

D. GUITAR TECH _ _ 

Guitar (ecFposTTTon shouTffbe no 'less than "12*" "wide by"20' deep on the upstage left and upstage right side. Clear access to 
the stage performance area is needed from this area. Clear sighl-line to the downstage performance area is needed from 
this area. For all outdoor shows, this area is to be protected from rain and heal by a cover no less than 7' in height 

E. STAGE BUILD 

Completion of performance stage is expected NO LATER than ONE (1) HOUR prior to earliest production call. Ideally., 
the stage and associated sound wings/risers should be built the day before. 

D. FRONT OF HOUSE MIX POSITION 

POrTmix position seat kills sfaratd-benconsidered. This area (min. 24'w x 20'd) contains at least two (2) sound consoles 
and associated equipment racks with operators, one (1) light console with operator on a 52'w x 8 ! d x V h riser and may 
also contain sound console(s) foT other acts and a video camera riser on a <Tw x 8'd x <t'h riser. All risers will be 
provided by the Venue and placed by Artist's Production Manager and shall be placed 85' to 1 1 0' from stage. Entire FOH 
mix area should be enclosed with bicycle racks or equivalent. 



G. OUTDOOR PERFORMANCE 
For ouidopr performances, the stage MUST have a 60' x 48' self-supporting, load-bearing stage roof. A minimum of 30' 
unobstructed clearance must exist between stage deck and stage roof for protection of Artist and Artist's equipment from 
rain, sun, and extreme temperatures prior to arid during the performance. This "load bearing" roof should span the 
performance stage by its fullest dimensions and be able to support a rigging weight capacity minimum of 40,000 lbs. 
Genie type roofs are not acceptable. 

H. SIGNAGE 

Purchaser agrees that there shall be no commercial or promotional signs, or advertising material of any kind, including 
lighted signage, within 50 feet of the stage where Artist is to perform unless approved in writing by Producer and that 
except in the agreemenl, Artist performance shall not be sponsored, promoted or in any way associated with any 
commercial product or company or religious or political organization. 

I. SIGNAGE & BACKDROPS 

Artist's set equipment and backdrop/video screens shall supersede any other backdrops or sel equipment, including 
sponsor banners and backdrops, and shall be controlled by Producer's representatives. Backdrop and/or video screen is 
considered part of Artist's set and must be in place for Artist's show. Any changes must be approved in writing by 
Artist's Production Manager. 

J. BARRICADE 

A barricade on each side of the stage that separates the audience from the backstage area is. required. NO barricade is 
required in front of the stage. First row should be 6' from DSE. PLEASE CONFIRM WITH TOUR PRODUCTION 
MANAGER BEFORE CHAIRS ARE SET. 

K. PRODUCTION MANAGER 

Artist's Production Manager shall have authority over any facility lighting that will affect performance including 
backstage lighting, signage and/or other ambient lighting. 
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L. HOUSE RISERS ' " i 

Venue will provide one(l) 12'w x 8'd x 2'h for lighting consoles and one (1) 4'wx 8'dx 4'h' for FOH Camera al FOH 

Ma poMtiui). All users will unava ilable upoii aiiivu) and will be plaiedby Aj list's Piuduuiuii Mdiiagei. W1h.ii possibl e 
all risers should have wheels and shall be capable of locking in place. 

IF, FOR ANY REASON, STAGING REQUESTS CANNOT BE FULLY ACCOMMODATED, PLEASE NOTIFY 
ARTIST'S PRODUCTION MANAfiHR IMMEDIATELY. 

III. POWER REQUIREMENTS 

Electricity should be made available for contracted sound/lighting companies according to their requirements. Sound 
power must be on a different transformer from the lighting source, or al least on the other side of an isolation transformer 

• ■ to-prevenUnteraction-beteeen Jighting_andsound_e^iiipment_AlLsho»;.pawer..shaII_b.e_s.epaTate..and isolated ..from, any 
other venue usage such as concessions, kitchen, etc. The lighting power sources must be within fifty (50) feel of upstage 
right and the sound power source should be within fifty (50) feet of upstage left. Voltage shall vary no more than five 
percent (5%) with no current drain when full amperage is drawn. Adequate fusing, spare fuses, disconnect switches and 
terminals with lugs suitable for attachment lo 4/0 cables will be required at source. Lugs should be sufficient size to 
accommodate 4/0 bare ends without removal of any copper. 



GENERATORS are to be provided a! no cost to Artist should insufficient or unstable power services exist. 
■ Specifications to be coordinated with Artists production manager 

IV. FRONT OF HOUSE SOUND SYSTEM 

A. ARTIST'S CONTROL 

Artist's Sound Engineer shall have complete and total control of sound pressure levels and functions of all sound 
equipment before, during and after performance. 

B. SOUND CHECK 

It is understood and agreed that Artist may check sound during said period of six (6) hours prior lo Performance. Load-In 
and sound check times are to be set by Artist's production manager. No audience are allowed into venue until after 
sound check is complete 

C. FRONT OF HOUSE MIX POSITION 

FOH mix position must be close as possible to the center of audience section, no closer than 70"and no further than 1 1 0' 
from the front of stage with no obstructions between the stages and console (preferably 85'). FOH console should be no 
more lhan 20' off center in either direction. FOH mix position should not be located in or under any balconies. 

D. FLY DATES 

In the event of a fly-date or other situation where Artist cannot use his own FOH console & electronics, Purchaser agrees 
to supply the following: 

I ■ Professional quality front-of-house console with a minimum of forty-eight (48) channels. Digidesign Venue, 
Y amaha-P M 5D and Midas consoles are preferred and only Ihose of similar or better quality will be accepted. 
Separate consoles will be needed for any other acts. 
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Sound 
—Hg-httng" 
Video 
Rigging 
Buses (Shore) 



(7) 208 volts 3 wire 60amps 



(1) 200 amp 3 phase 

(2) 400 amp 3 phase 
(1) 200 amp 3 phase 
(1) 200 amp 3 phase 



' V. STAGE MONITOR SYSTEM 
]n the event of any situation where Artist cannot use his own monitor system, Purchaser agrees to supply: 

1 . Professional quality monitor console with a minimum of forty (40) channels and twenty-four (24) pre- 
fader mixes (eighl (8) stereo mixes) is required. YAMAHA PM1D or 5D, Digidesign Venve, consoles are 

preferred and only those of similar or better quality will be accepted. 

Separate consoles will be needed for any other acts. 

2. Ear monitor system including: ten (10) wireless ear monitor units with separate frequencies, any antenna 

units and 5 spare belt packs for at least five(5) of the wireless ear monilor units. Also, two (2) wired ear 
monitor units with any and all cabling needed for wired systems. 

3. 'A" supply oTprofessiohal quality microphones, direct boxes and cabling musl be provided per input list. 

4, Intercom: Communications system between house mix position and monitor mix position must be 
provided. 

VI. LIGHTING REQUIREMENTS 

In the event of any situation where Artist cannot use their own lighting system, Purchaser agrees to supply: 

A. LIGHTING INSTRUMENTS-AM) TRUSSES 

1. Upstage-One (!) 40' lighting truss pre-bung wilh sixty (60) PAR 64 instruments. Truss to be hung 30' upstage 
from the downstage edge of the stage and leveled at 22' above stage elevation. All lamps on this truss are to be 
narrow flood, gelled and patched per light plot. One (1 ) wire rope ladder is needed for access. . 

? , ,. Downstagr~Qne (1) 40' l igh tiBg4russ-p«4>ung-wklv4h^ 

the front of the stage and trimmed level at 22' above stage elevation. All lamps on this truss are to be medium spois, 
gelled. and patched per lighting plot. Eight (8) ETC 19 Degree Source Four Lekos to be overhung and patched per 
plot. Two (2) 8-!ight units with DWT lamps for audience illumination to be hung on the downstage side and patched 
per lighting plol. One ( 1 ) wire rope ladder is needed for access. 

3. Mid-stage and Additional Equipmenl-A utility-type truss or fly batten/pipe will need to be provided and hung 
from two points 24' upstage from the downstage edge of (he stage. Additional Automated Lights will be provided 
by Sugarland. These points weigh a maximum of 500 lbs. each. 

B. CABLE PICK-UPS 

All lighting cables are to be picked with hoisis or ropes and dropped offstage. 

C. CONTROL AND DIMMING 

A conventional console will need to be provided. Acceptable-consoles are Avo. LP 2000 or 3000, and Jands. Dimmers 
for conventional lights must be DMX conlrollable. Sugarland. will provide a console for control of automated lights. 

D. FOLLOW SPOTS 

Four (4) follow spots in excellent operating condition and Communication to each are required. Acceptable types: Super 
Troopers, Lycian HTl 400s and/or equivalent spots of this brightness. All follow spots are to have unobstructed throws to 
all performance areas of the stage. Each spotlight should be symmetrically placed lo one another. All follow spots are to 
be gelled per the supplied lighting plot. All spotlights should be equipped with working iris, douser and (6) color 
boomerangs. 

E. INTERCOM SYSTEM 

AH intercom stations to be fully operational and free from static or interruption and must be separate from sound or any 
other building communications. Purchaser agrees to provide the following: 

One (J) power supply/base unit. One (1) bell pack/headset located at .lighting console. 

One (I) bell pack/headset for each spot operator (x 4) One (1) belt pack/headset for house light operator. 
One (1) bell pack/headset at dimmers for technician. 

G. LfGHTING SET 
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2010 TOUR CONTRACT RIDF/R 
~~ R e v i si on 2=4^10 



MANAGEMENT 
GELLMAN MANAGEMENT 
Gail Gellman 
23852 Pacific Coast Hwy Suite 920 
Malibu, CA 90265 
Phone:310.456-2620 
Fax: 3J0.456.1415 
E-Mail: gailfS.eellmanmpml.com 

Hellen Rollens 
Gail's assistant / Tour Manager 
Cell: 310,721.0752 
Office: 310.456.2620 
E-fax: 310 919 2853 
l)elien(Sjge|}manmgmt.com 



TOUR-MANAGER 
Hellen Rollens 
Cell: 310.721.0752 .E-Mail: 
hellen@eeHmanmemt.com 



BOOKUVG AGENCY 
CAA 
John Huie 
3310 West End Ave Suite 500 
Nashville, TN 37203 
Phone: 6 J 5.383.8787 
Fax:615-383.4937 
E-Mail: jhuic@caa.com 



-pRODtlCTlON MANAGER 
David Haskell 
Phone: 615.714.5008 
E-Fax: 615.523.4443 
E-Mail: davidhaskell@comcast.net 



MERCHANDISE 
RICHARDS & SOUTHERN 
Rich Blum 
Phone: 615.479,4273 
E-Mail: Bh)mbidad9@aol.com 
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LUCKY STAR, INC. 

This Rider ("Rider") is attached to and made part of (he contract ("Contract") between Lucky Star , Inc. ("Producer") furnishing 
the serves of Sugarland ("Artist") and the purchaser of said services ("Purchaser") as defined on the face Tlbe ConTad n 
Perf ~*0, at *e venue(s) described therein (the "Venue" or "Engagement"). Producer an! r 
ZpmcSr ^ COnditions ' which are necessar * in orde ' l ° P™ide <he best possible show for 

I. BILLING / ADVERTISING 
A. HEADLINE ACT 

. . "£l- S -^-^ sole head | ine 

brl mg m any and all press releases, advertisements and other publicity including, but not limited lo, radio, television ad 
mats tickets, fliers, newspapers, programs, signs, lobby boards, and marquees. Producer shall have approval over each of 
the toregomg. No other name or photograph shall (i) appear in equal or larger type with respect to size, ihickjiess 
of a2 ° r pr ° m,nenCe ,ha< * e **** aff0rded Artist; nor (»") sha!1 a PP ear on lhe same '''" e ™ above the name or likeness' 

B. ADVERTISING: 

1. Producer reserves right of approval,, in writing, of any and all advertising. and promotions. All inquiries regarding 
Artist, including, buy not limited to those from press, TV, and radio must be directed through the appropriate Artist 
representative. Upon sell-out of an Engagement, Purchaser shall promptly stop all advertising in connection therewith. 

2. Purchaser agrees lo use all ad mats, photographs and other material provided by Producer. There will be no logos used 
on our ad slick or television spots, other than logos provided by Producer. 

3. The name, photograph or other likeness of.Artist may not be used or associated, directly or indirectly, with any product 
or service, nor may it be used in or on any program or souvenir book, poster, pamphlet or any other material or 
merchandise lor sale without the express written consent of Artist's Manager. 

A. Purchaser also agrees not lo commit Artist lo any personal appearances, interviews, photos, meet and greets autograph 
sessions, or any other types of appearances withoul prior written consent of Artist's manager. 

C. RADIO 

i'^^T m , 3yhe comacted for advertising, promotion, concert announcement, for any reason at all until an 
ArTXUVhD marketing plan has been agreed to by Artist's manager. 

2. There will be no welcoming stations in any market where there are two or more competing stations. 

3. No backstage passes (contests, staff, etc.) can be given to any radio station withoul approval of Producer. 

II. CANCELLATION JS?C fttkr 

Producer shall have the right, in its sole discretion, lo cancel the Engagement without liability to Purchaser by eivine 
Purchaser notice thereof at least thirty (30) days prior ,o the Engagement. _ ^ Cm(Mlin ^ ]e ^s 

III. FORCE MAJEURE 3SK Ri&er 

If Artist's performances) hereunder is rendered impossible, hazardous or is otherwise prevented or impaired due to 
sickness, inability io perform, Act(s) of God, riots, strikes, labor difficulties; accident interruption or failure of means of 
transportation epidemics, earthquakes or any act or order of any public authority, and/or any other cause of event, similar 
or dissimilar, beyond Producers control, then Producers obligations with respect to the affected performance(s) shall be 
excused and Producer shall have no liability to Purchaser in connection therewith. Provided Artist is ready willing and 
ableto perform, Purchaser shall remain liable to pay Producer the fu l l u^i a e H*** ^ any pa cehtage immeys-carred 

^-^"C^^ For purposes of the provision, the term 

Artist shall include Artist or any member thereof. 
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6. Purchaser' shall provide and pay for a minimum of four (A) eight-foot (8') cafeteria/banquet style tables to use to - 
display Producer's merchandise. 

7. AH merchandise percentages will be paid after appropriate sales (ax is taken out. 
D. SPONSORSHIP 

All forms of sponsorship whether specifically for Artist's Engagement or part of an ongoing series must be authorized m • 
writing by Producer/Artist's Manager prior to Engagement, j/f^i/c A « S SpfMo* 7 - 

VIII. SETTLEMENT/PAYMENT 

1 . All payments by Purchaser to Artist required under and pursuant to this agreement shall be made in the form of cash, 
certified check, or cashier's check payable prior to performance. _ 

2. If payment or any part thereof of Engagement hereunder is based on a percentage of gross admission receipts, then 
such admission receipts shall be compuled on the actual full admission price provided on each ticket, and, in the absence 
of prior written agreement by Producer, no ticket shall be offered or sold at a discount or premium. In the case of payment 
being based on the percentages, as set forth above, no more than ten (10) complimentary tickets shall be offered or given 
away by Purchaser, and no one authorized by Purchaser shall be allowed into any pari of Engagement venue without a 
ticket or free withoul Producer and/or Artist's manager's written consent, with exception of Artist's complimentary 
tickets. 

3. If payment is based in whole or part on a percentage of gross admission receipts, with relurn of signed contract, 
Purchaser will provide to Artist's Tour Representative, prior lo performance, a plot plan and a notarized printer's manifest 
of the house (notarized and signed statement from printer of the tickets, listing the amount of tickets printed at each price) 
broken down and totaled to give accurate reflection of gross potential. Any deviation from this on the day of Engagement 
will constitute forfeiture on part of Purchaser of all moneys in discrepancy. Artist's Tour Representative shall be allowed 
to be present in the box office at any and all times and shall be permitted lo inspect ticket sales and otherwise determine 
gross receipts at each engagement. 

4. If payment is based in whole or in pari on a percentage of gross admission receipts, Purchaser agrees to have on hand at 
place of performance, on night of show, for counting verification by Artist's representative, all unsold tickets. Artist shall 
be compensated for difference between number of unsold tickets and number of tickets shown by the ticket manifest. If 
Purchaser should violate any of the preceding paragraphs of this section, it shall be deemed that Purchaser has sold a 
ticket foT each seat (and any permitted standing room) at highest ticket price. 

5. No admission tax shall be deducted from the gross box office receipts before computing percentages unless the amount 
of tax is stated on the face of the Contract. Unless Purchaser advises Artist promptly after submission of the Contract to 
Purchaser of any and all income or similar taxes which may be required to be withheld from monies earned by Producer 
from this engagement, any such tax shall be paid and borne solely by Purchaser. 

6. Financial terms and conditions of this contract have been agreed upon based on exact ticket price/capacity/advance 
gross potentials as stated on the face of this contract. If gross receipts for engagement hereunder exceed slated advance 
gross potential. Artist shall be entitled lo one hundred percent (100%) of the difference between stated and actual gross 
potential. 

7. PRE-SETTLEMENT WILL BE REQUIRED BY PROMOTER AT APPROXIMATELY 4:00 PM ON SHOW 
DAY. PLEASE COORDINATE EXACT TIME & LOCATION WITH PROMOTER REP. PLEASE EMAIL 
SOLD MAP & AUDIT THE DAY BEFORE SHOW TO PROMOTER REP. ALSO, PLEASE HAVE A HARD 
COPY OF SOLD MAP & AUDIT ALONG WITH A HOUSE RADIO AVAILABLE AT LOAD-IN. 

IX. COMP TICKETS 

Purchaser shall provide SEVENTY FIVE (75) top priced tickets, at no expense to Producer, for each performance of the 
engagement. PLEASE REFER TO TICKETING MANUAL FOR EXACT ALLOCATION. If these are not used, they 
will be turned in for sale on day of concert. Any unclaimed tickets may be sold fifteen (15) minutes before the 
performance begins or when released by Producer's representative. No comp tickets shall be distributed by Purchaser 
without prior written approval or Producer. If approved, a list of those to whom tickets were distributed shall be available 
lo Tour Manager prior io show. 
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X. BREACH 

I. Each of the terms and conditions of this Rider and Contract is necessary and essemial for Artist's full performance of 
its obligations hereunder. Accordingly, if Purchaser refuses or neglects to fulfill all of the terms and conditions contained 
m the Rider or the Contract (including, without limitation, the payment of any moneys due and any services and hems 
required hereunder) then Purchaser shall be deemed in material breach of contract. In such event, Producer shall have the 
right, without waiver of any other rights and/or remedies, all of which are reserved: (i) to refuse to perform this Contract- 
(n) to cancel the Engagement; and (iii) to retain any amounts paid to Producer as partial compensation. 

2. If on or before the date of the Engagement, Purchaser has failed, neglected, or refused to perform any contract with any 
other performer or entity, or if the financial standing or credit of Purchaser has been impaired or is unsatisfactory (in 
Producer's good faith opinion), Produce, ^alUave Jhe.right.i.Qj!.ernand .immediate payment- of- the full contract price 
specified herein. If Purchaser fails or refuses to make such payment immediately, Purchaser shall be deemed in 
anticipatory breach of contract. In such event, Producer shall have the right, without further obligation to Purchaser (i) lo 
refuse to perform this contract; (ii) to cancel the Engagement; (iii) to retain any amounts paid to Producer as partial 
compensation; and (iv) Purchaser shall remain liable to Producer for the full contract price, including any percentage 
moneys due. The foregoing is in addition to all other rights and/or remedies available to Producer in law and/or equity. 

XI. CHOICE OF LAW AND FORUM/ATTORNEY'S FEES 

This Rider and Contract shall be deemed made and entered into the Slate of Tennessee and shall be governed by the laws 
of such State applicable to contracts entered into and wholly to be performed therein. The State or Federal courts located 
in NashvilleTTenriessee shall have exclusive jurisdiction over any disputes arising hereunder and the parties hereto agree 
to submit to the jurisdiction of these courts. In such event, the prevailing party lo such dispute shall have the right to be 
reimbursed by the other party for its reasonable attorney's fees. 

XII. INTERNATIONAL TRAVEL 

- ^-the-Engagerrraitirro be performed outside the continental limits ol the United States, Purchaser agrees lol>rocure7ai " 

it's sole expense, the necessary visas, work permits, customs clearances and any other documents of any nature 
whatsoever necessary or usually obtained to enable Artist, entourage and their equipment to enter and leave the country of 
the Engagement and for Artist and Artisl's performers to render their services hereunder. Purchaser shall cause the 
foregoing to be provided to Producer (or to such location as directed by Producer in writing) in a timely manner. To (he 
extent Purchaser requests any information or documents from Artist or Producer in connection (herewith; such requesl 
shall be in writing and shall be made in a timely manner. 

XIII. INSURANCE ~Sa J5K- Rxier 

1 . Purchaser shall provide, at its sole cost, Commercial General Liability insurance covering all claims, liabilities or losses 
directly or indirectly resulting from injuries to any person (including bodily and personal injury) and from any property 
damage and/or loss in connection with the Engagement. Such insurance shall be in the amount required by the Venue bul 
shall not be less than One Million U.S. Dollars ($1,000,000) aggregate per occurrence and One Million U.S. Dollars 
(51,000,000) per evem. Purchaser shall list Lucky Star, inc., Sugarland, and each of their respective agents as additional 
insured in connection with the foregoing policies. 

2. Purchaser shall also provide, at its sole cost, a policy of Worker's Compensation insurance covering all Purchasers' 
employees, subject to ihe requirements of the applicable state or foreign law. Purchaser shall provide certificates of 
insurance upon requesl. 

XTV. INDEMNIFICATION - 

Purchaser agrees lo indemnify and. hold harmless Producer, Artist, each of their respective employees, contractors and 
agents from and against any claims, costs (including, without limitation, reasonable attorneys' fees and court costs), 
expenses, damages, liabilities, losses and/or judgments arising out of, or in connection with, any claim, demand or adion 
made by any party if such are (or are alleged to be) a direct or indirect consequence of: (i) the Engagement: or (ii) any 
breach or alleged breach of any warranty, representation, agreement or covenant made by Purchaser herein. 

Producer hereby agrees to indemnify, defend and hold Purchaser, its employees, agents, parents and affiliates harmless 
from any and all loss, costs, claims, damages or injury of any nature whatsoever, (including, without limitation, 
reasonable anorneys' fees and court costs), whether to persons"or to property, caused by Producer and/or its employees, 
agents, guests, subcontractors, volunteers, independent contractors and/or any other person or entity with whom ihe 
Producer has entered into any type of arrangemem for l abor or per formance of services in connection with, (his 
Agreement: ~ ~~ "" 
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XV. SECURITY 

Purchaser is solely responsible for providing security in connection with the Engagement. To this end. Purchaser shall 
provide and pay for adequate security for the protection of all persons and property in connection with the Engagement 
including, without limitation, Producer (and respective agents, employees, contractors and equipment) and patrons. The 
foregoing is in addition to any other security requirements of Producer contained in the attached Artist Production Rider. 

XVI. GENERAL REQUIREMENTS / PRODUCTION RIDER 

Except as otherwise agreed to by the parlies in writing or as otherwise stated in the attached Artist Production Rider (if 
any), Purchaser shall provide, at its sole cost, all elements of the production as required by Artist including, without 
limitation, catering, dressing rooms, internal ground transportation, sound, lighls, staging, and back-line equipment. If the 

,.._._ J ^! 1 p f^ uct 'on Rider is attached hereto, the said Artist Pro duction Rider shall be made part hereof and Purchaser agrees 

tofulfrtTor'cause to be fulfilled, at its sole cost, aTf terms and conditions cortam^ThaFiln; 

XVII. LICENSES/PERMITS 

Purchaser shall secure, at its sole cost, all licenses (including music licensing fees), permits, leases, certificates and 
authorizations required or requested by any union, guild, governmental authority, performing rights society, Venue owner 
or any other third party in connection with (i) the Engagement; and (ii) Ariist/Producer's exercise of any rights granted 
herein. Purchaser agrees to fulfill, or cause to be fulfilled, all terms, conditions, covenants, rules and/or regulations of 
such parties, in connection therewith as well as pay all levies, dues and fees applicable thereto. Upon request Purchaser 
shall provide Producer with evidence of the foregoing, provided that Producers failure to request or review same shall not 
be deemed a waiver of Purchaser's obligations or Producer's rights hereunder. 

XVIII. ADDITIONAL REPRESENTATIONS AND WARRANTIES 

Purchaser represents and warrants that: (i) it has the right and authority to enter into this Rider and Contract and to fully 
perform its obligations contained herein; (ii) it has the right to grant the rights granted herein and that Artist's / Producer's 
exercise of any such rights does not and will not infringe upon or impair the rights or interests of any third party (iii) all 
good, equipment and other materials provided by Purchaser (or at it's request or direction) shall be safe, fully operational 
and will not cause injury or damage to any person or property; and (iv) that all persons provided by Purchaser (including 
it s agents, employees and contractors) shall be adequately trained and capable of performing their required duties and 
that such persons shall, at all times, act in a safe manner, without causing injury or damage loany person or property The 
undersigned warrant and represent that they are authorized to execute this Rider and Contract on behalf of the respective 
parties. 



IXX. RETURN OF CONTRACT 

Purchaser agrees to sign and return this Contract Rider to Artist's agent, Creative Artist Agency, Inc. within ten (1 0) days 
from the dale of the Contract; otherwise Producer shall have the right to cancel the Engagement upon notice thereof 
without liability. Producer's failure to exercise its right to cancel the Engagement upon the completion of said ten (10) 
day period shall not be deemed a waiver of Producer's right to cancel the Engagement at any time thereafter. 

XX. MODIFICATON/ ASSIGNMENT 

This Rider and Contract is the sole and complete agreement between the parties with respect to the Engagement and 
supersedes all prior and contemporaneous agreements regarding the subject matter hereof. This Rider and Contract (or 
any part thereof) may not be changed, modified or waived except by a signed, written agreement between the parties 
Nothing in the Rider or Contract shall require the performance of any act contrary to the law or to the rules or regulations 
of any union, guild, or similar body having jurisdiction over the services of Producer or the Engagement. Whenever there 
is any conflict between any provisions of this Rider and Contract and any law, rule or regulation, said law, rule or 
regulation shall prevail, and this Rider and Contract shall be modified to the extent necessary^ eliminate such conflict. 
This Rider and Contract may not be assigned without the written agreement of the parlies; otherwise, any such attempted 
assignment shall be deemed null and void. 

XXI. ADMISSION 

Admission for Engagement hereunder shall not be restricted due to race, religion, color, creed, or the elements thereof. 

XXII. PREEMPTION 

Purchaser shall adviscArtist^s booking agent:- John Huie at the Creative Artist- Agency; Inc.-, -3310 West End Avenue 
Suite 500, Nashville, TN 37203, phone 615.383.8787, Fax 615.383.4937 upon signing the Contract if unable to comply 

™™ an y of lne conditions or requirements set forth herein. Thereafter upon Artist's arrival at the Venue, if any of the 

■^xr^rarr^erixrmrm^qaimn^ have not been complied^rBy Purchaser, Producer s hall have the ri gh"Uo7eTuTe~ 
to perform and shall be entitled to full compensation under this agreement, 
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XXIII. NOTICES / CONSENTS 

All notices, consents, approvals, agreements and the like given in connection with this Rider and Contract shall not be 
effective unless contained in a writing, signed by the party giving same. 

XXIV. PARAGRAPH HEADINGS 

Paragraph headings are used herein for convenience only and shall not be used to interpret this Rider. 



PURCHASER LUCKY STAR, INC. 
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PKODIJCrr0N~rCAT£RlNG / TECHNICAL RIDER 

After examination, please forward any andy.all information contained within to the appropriate people and associated departments 
(i.e. venue managers, venue production manager, operations/event coordinators, labor providers, security guards, catering). 

I. BUS & TRUCK PARKING ... 

1 • Purchaser must provide and pay for adequatg.parking spaces and stage access ibra minin3Ujiuif.fii,e_(i)^5Uour4HJses. 
(3 with trailers), Seven (7) 65' tractor trailer rigs and any other vehicles used for transport of personnel and equipment to 
and from venue, as close as possible to stage or stage door. Parking spaces are to be available a minimum of two (2) hours 
before Load-In through the completion of Load-Out and departure. If parking is only available on the street, space must 
be blocked off prior to arrival. Purchaser shall obtain, at no cost to Produce^ all police and/or municipal permits if it is 
necessary to Load-In from or park on the street 

2. Equipment Load-Jn and lour parking area must be clear of vehicles prior to Load-In and must remain clear until 
completion of Load-Out. Purchaser will ensure that any vehicles used by Producer for transport of equipment and/or 
personnel to and from venue will have clear and dry access to and from venue. This will include payment of any towing 
costs incurred as a result of Purchaser's failure to comply with the terms of this paragraph. 

3. One (I) 220 volt, 60 amp, single-phase service is needed for each bus. This service must be located within 50' of the 
parking area. An experienced electrician, familiar with the venue, must be present to connect shore power. 

4. Purchaser shall ensure security for the parking area from Load-In lime until Load-Out is completed. 

II. DRESSING ROOMS / GREEN ROOM / PRODUCTION OFFICES / CATERING ROOMS 

A. ROOM ASSIGNMENTS 

Purchaser shall provide six (6) clean dressing rooms, three (3) offices, one(!) dining room, one (I) Green Room and. 
one(l) hospitality room, where available. Facilities in each to include lighted dressing area, full-length mirror, shower 
with hot and cold water, bathroom facilities, and I JOv AC power. These rooms must be heated or air-conditioned to 
maintain a comfortable temperature. Dressing rooms shall be lockable, and the keys presented to Artist's Tour Manager. 

Dressing room #1 -Jennifer Nettles (J person) 
Dressing room #2 - Kristian Bush () person) 
Dressing room #3 - Sugarland Band (5 people) 

Dressing room #4 - Crew Room - Room must be available at lime of Load-In. This room is not to be cleaned or locked 
after Performance until the production crew has left the venue. 
Dressing room #5 - Female Showers (to accommodate 5 people) 
#6 - Support Act 

#1 - Artist Management Office (2 people, 2 tables, 1 large trash can) 
M2 - Tour Manager's Office (1 person, 1 table, 1 large trash can) 
#3 - Production Office (3 people, 3 tables, 3 trash cans) . 

#1 

in 

Jl is very important that no nssumptions be made about Hie Availability of hot water to the dressing room showers. 
This should he checked and confirmed no later than one O) hour p rior to the first scheduler! pi-nrlm-tinn Lpa/t-tn 
call. AJI dressing rooms should be un-locked, clean & available for viewing by Load-Tit. All furniture needed for 
these rooms will be advanced by promoter rep. 
Sugarland Artist Rider - v«nlon-i-4.)0 g 



Dressing room 
Office 
Office 
Office 

pining Room 
Green Room 
Hospitality"""' 



B. GREENROOM 

A Green Room is needed in backstage area ,o accommodate up <o fifty (50) people for Artist's "meet & greet". 

C PRODUCTION OFFICE 

^oS 2<-> — Ph0ne ,i„e S with working 

Load-Ou,. Three (3) tables w/chairc and hree m w 1 T L ° ad ;, ln day a " d n0 ' disc <™e«ed until after 

will be addressed during venue advance } ^ ***** f ° r ° ff,Ce - Exac1 dements 

E - ARTIST MANAGER'S OEETrTT 

Load-Out. Two (2) UBferWEBai« I 1 ll X °" LOad " in day 3nd 001 dlsc °mected ™tiJ after 

wiil be addressed dulg^ ve^ue advance ^ W " needed f ° r ' his ° fr, «- E * ac ' Bremen* 

CATERING ROOM 



THbtectorhr 

G. " HDSMTAte 



[r§- " J "^"^-"t^eparate rromrh^^nrir;, room 

IH. SECURITY 

A. SECURITY Gl I Aims 

^^\z%:™iz^ rofes * on * security 8uards for prmec,ion ° f Artisi ' Ariis, ' s b - d «*■ «*» 

B. SECURITY MEETING 

C. STAGE GUARDS , ' 

: e T? r e e a T, lhe ?f V ?'. b ! §Uarded by S6CUrity 31 8,1 ,imeS < with a ™»*™™ of 3 security people in 

X 3:^ a : Ss^t 1 d T 8 lhe perf rr e) and on,y ,hose p™**™** S p-lc 

in the dressing roo^^ " ^ ^ °" * W ^ ** P erf ™<* « 

P.. OVERNIGH T GUARDS 

E. MEET AND G RE FT 



^ A " iS,S dUHn8 MSe ' Gree '- Pl6aSe ^ «r. ngem cm, for 



lhis 
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VEHICLE GUARDS 



Purchaser will be liable for any damage to Artist's buses or trucks thai are attributable to negligence on the part of 
Purchaser and/or Purchaser's Representative should such damage occur while said buses or trucks are a, the perforce 
prem^ durma fte penod from Load-In until Load-Out is comp.eted. If any of the vehicles must be parked 
the backstage entrance, a secur.ty person must be on call at the time and place that vehicle is parked. 



G. GUARD LOCATION & TIMES 

Dressing Rooms Area 2 from Load 3n until Departure 

8 e 5 from Dnnre until Patmnc D», 



Mix Position 2 
Backstage Area 2 
Video 

rv. PASSES 



from Doors until Patrons Clear 
from Doors until Patrons Clear 



cacKsiage wa 2 from Load In until Departure 

Video-ProjecnbTTAreas ' ' ] per location" " frBrn DoorFuntiTPaFom cTear" 



AIJ backstage passes, stage access passes and guest passes shall be issued only by the Artist's Tour Manager The various 

^^A^S^S^C^Aml:^ djSC v S 1 31 Pre ' Sh ° W SeCUHty meetin8 deSCfibed i0 ,I] ' B ' ab0Ve ' N0 
u i ntK I AbifcS ARE ACCEPTABLE except Vendor passes with no backstage access. 

A. MEET-iSLGJtEET 

Meet & Greet is done in a designated area. Tour Manager will communicate in advance of the show what time and where 
these people should meet to be escorted to the Meet & Greet. Meet & Greet will include radio guests, sponsorship guests 
retail, and contest winners, all of which must be pre-approved by Artist's Management. One security person per group is 
required for escort during the Meet & Greet. Each participant must apply their pass, in plain view, before being escorted 
backstage. Meet & Greet passes are null and void after meet & greet is completed. 

B. LOCAL WORKING CRKW 

C rV'f '^"^'.'.f^? 5 USCd f ° r S ° me |0CaJ worki "8 crew - Local Crw "s<ick-on» passes cannot escort 
anyone backstage. All "stick-on" passes are non-transferable. 

V. ADDITIONAL ITEMS 

].. Fly Dates - In the event Artist's party arrives by air, Purchaser will provide and pay for two (2) 15-passenger vans and 
one (1) cargo van with drivers from Artist flight arrival until departure. 

2. Artist reserves the right to determine the length, content and nature of the show. Artist's production staff shall have 
complete control over all technical aspects of show, including support acts and program music. 

3_ The audience shall not be permitted to enter the place of engagement until such time as technical set-up and sound- 
check have been completed and approval has been given by the Artist's Production Manager. 

4. Purchaser agrees that any changes regarding labor, personnel or production requirements, call-times! (ours or other 
parttes) will be subject to approval by Producer, 'ft is also agreed to that the Purchaser and/or representees will not 
obtain product.on mformat.on by direct contact with the Artist's Vendors. This information is to come only from the 
Artist s Production Manager. 

5. Prior to returning the Contract to Artist, Purchaser shall inform Artist of any mandatory union breaks curfews fire 
regulations, light levels, requirements relating to the presence of uniformed police within the venue, and any other unique 
fadlijy ^ PeCU, ' an,leS - Purchaser a S rees <° notify Producer of any late or early Load-Ins due to. other activities in the 

6. Purchaser and/or Purchaser's representative duly authorized to make decisions on behalf of Purchaser must be present 
from lirst call time of the day until completion of Load-Out. 

L^Th u ArliS, ' S Slagin8 a " d e 1 ui P mem set " u P ove ^es opening act(s) staging and equipment set-up. 

Art st shall have the nght to approve the length of the performance of support act(s) on the program and Artist shall have 
final approval or disapproval of their use. 

8, Artist reserves the option to use any and all of Artist's equipment and will determine placement of any equipment 

owned by or used b XMy^ad-aJi^peiiin^^ 

all equipment, except P.A. and lighting equipment, before Artist's arrival. 

c , !* A ° 3SS " mp<i0ns shou,d b£ made as ,0 ^ w« of Artist's a „d/or Artist's band's equipment by any other acts. 
Sugatland Artisl Rider - vmi«n-j-i-io jj 



f 



f 



9. Purchaser agrees thai the Artist Production Manager shall have control of the cueing of house lights. Any and all 
lighting in the venue, when not dictated by local codes or regulations will be turned off. This applies only to lighting 
which produces ambient light in such a manner thai it is distracting to the performance. 

10. Any and all personnel associated with this show shall be drug and alcohol free. Anyone found to be "under the 
influence" will be removed from the production of this performance. 



VI. CATERING 

Please check with artist tour manager or production manager to discuss catering on a per show basis. 
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AMERICAN FEDERATION OF MUSICIANS OF THE UNITED STATES AND CANADA 
(HEREIN CA LLED "FEDERATION") 




CREATIVE ARTISTS AGENCY 
3310 West End Avenue, Suile 500 
Nashville, TN 37203 

615-383-8787/615-383-4937 Fax ELECTRONIC 

FOR TRAVELING ENGAGEMENTS AND LOCAL ENGAGEMENTS 
Whenever The Ttrm "The Lota) Union" Is Used In This Contract, H Shall Mean The Loral Union Of The Federation With Jurisdiction Over The 
^rrritary-lwWhlchTheE^eagcJnenlt^ " 

This Contract' for the personal services of musicians on (he engagement described below is made this 2 ri day of Mar, 2010 



between the undersigned purchaser of music (herein called "Purchaser") and the undersigned musician or musicians 
I, Name and Address of Place of Engagement: Indiana Slate Fairgrounds - Indianapolis, IN 



Name of Band or Group 
Number of Musicians 
2. Date(s), Showtime: 


SUGARLAND - Lucky Star Inc. f/s/o SuRariand (20-4098616) 


Six (6) , 


Fri, 20lh of August, 20JO <SJ 08:00 PM 


3. Type of Engagement (specify 


where dance, stage show, banquet, etc); Public Concert ' 


■(.-Additional information: 




Billing: 


Artist to receive 100% Headline billing and close show. 


Performance Length: 


Artist to perform one complete show. Purchaser requires 90 minute minimum show. 


Sound and Lights: 


Artist to supply own sound and lights. 


Support Talent: 


Purchaser to pay $22,500 for support talent, LITTLE BIG TOWN. 



Additional Provisions: •Purchaser shall provide Artist with seventy-five (75) complimentary tickets for each performance of the Engagement, located in 

prime locations. 

♦Radio, TV, Print and E-cards are available from Bill Young Productions (www.concerts.com). Please order RBdio and TV from 
your usual account representative. Print can.be ordered through their website at http://admais.concerts.com/PrtntOrderForm.aspx. 
Bill Young Productions can be contacted at 281-240-7400. BYP may require a prepayment and credit application for new 



customers.' 



Merchandise: 



•For the avoidance of doubt, this offer anoVor agreement is in connection with an event that may include a rodeo. As such. 
Producer and/or Artist acknowledge that it/they are aware of such possibility and agree that any acceptance of the offer or terms of 
the agreement includes acceptance of a rodeo component in connection with the event. 

•Artist to be paid in full in the event of inclement weather- rainor shine. - prt^'tPC-ft fC^^ ^ 

•No cancellation privileges except in the case of illness, acts of God, or any other reasonable circumstance outside of the Artist's 

control, 

•Purchaser requests Artist to attend meet and greet with 20 fair VIPs, subject to Management approval. 

RADIUS: 90 miics; prior to and 90 days following slated engagement date (Including: Indianapolis, IN, Ft. Wayne, & Tent Haute, 

IN. Excluding from radius clause arc Louisville, KY, Cincinnati, OH & Columbus, OH). t 

1il2$ (90/10 cds, dvds, and books) ; ; 



Who Sells: 



Venue sells 



5. COMPENSATION AGREED UPON (Amount and Terms): 

$298,000.00 guarantee + $30,000 for Artist supplied sound and lights .+ $4500 for Artist supplied catering + 85% of GBOR after all approved (axes »! 
S47S,000:00 of GBOR ' ■ '• ' . ■ ■ . 



TICKET SCALING: 



Show Type: Public Concert 



p-l 


4,604 





$51.00 


$234,804.00 




ARTIST COMPS 


75 


@ 


$.00 


$.00 


Comps 


25 




$.00 


$.00 


P-2 


6,883 


@ 


$36.00 


$247,788.00 


P-3 


4,066 




$26.00 


$105,716.00 


Total Capacity: 


15,653 




Gross Potential; 


S588.308.00 


Total Ta*% 


.00% 




Tan/Deductions: 


($.00) 


Net Potential: | $58838.00 | 



ADDITIONAL PER TICKET CHARGES 
TYPE 

Gate Admission Fee 
Facility Fee 
Noies: 

25 comps=Litlle Big Town 



COST 

$7.00 

$2.00 



INCL. )N PRJCE? 

no 

no 



6. DEPOSITS/CONTRACTS: No deposits are required 

Pur(tose™trwata-f«ymems-a^fcrtt^^ of cash. 

Notwithstanding the foregoing, all deposits will be paid by PURCHASER to CREATIVE ARTJSTS AGENCY, LLC's client trust account on behalf of 
Producer. Any required income lax reporting obligations of Purchaser for payments made hcrcundei shall be reported as solely for Producer, regardless of 

pymafcjyuiLttuCi^.^ 

RECEIPT. BALANCE of Guarantee, Plus Peicentage Payments, if any, and Sound and lights Payments, if any, to be paid in United, States Currency by 
PURCHASER to ARTIST no later than Prior to Performance, evening of engagement 



(continued on next page) 



SUGA RLAND • Indi«n» State Fairgrounds - Indianapolis, IN (Buyer: Indian* Stmt Fair- Indianapolis, IN) 

•SluV-rj'.' '• v.'" 

7. Riders Attached Hereto Are Hereby Made a Pan Hereof. 

8. 4f Artist is Headlining This Engagement: "All Support Talent Is Subject to Artist Approval." 

9. If Artist is Supporting This Engagement: "Artist's Performance is Subject to the Appearance and Approval of the Headllner." 

10. No performance on the engagement shall be recorded, reproduced or transmitted from the place of performance, in any manner or by any means whatsoever, 
in the absence of o specific written agreement with (he Federation relating to and permitting such recording, reptoduclion oi transmission. 

11. It is expressly understood by the Purchaser and Musician(s) who are parties to this contract that neilher the Federation nor the Local Union are party |o 
this contract in any capacity except as expressly provided in 10 above and, therefore, that neilher the Federation nor the Local Union shall be 

liable for (he performance or breach of any provision hereof. 

12. A representative of the Local Union, or Ihe Federation, shall have access to the place of engagement covered by this contract for purposes of communicating 
with Ihe musicians) performing the engagement and Ihe Purchaser. 

J3. The agreement of the musicians to perform is subject la proven detention by sickness, accidents, riots, strikes, epidemics, act of god or any other legitimate 
conditions beyond their control. 



THE FOLLOWING PROVISIONS (SECTION 14) ARE ONLY APPLICABLE TO "LOCAL ENGAGEMENTS" AS DEFINED BY THE FEDERATION: 



J4. 



□ 



Resolution of controversies ot claims: Any controversy or claim arising out .of or relating to this contract, or breach thereof, shall be submitted to arbitration 
under one of the following procedures to be selected by the Purchaser at (be time lhal this contract is signed, by placing his or her initials in the box 
adjacent to the procedure selected. In the event lhal neilher box is initialed, il will be presumed that ihe Purchaser has chosen Ihe applicable procedures set 
forth in "B"; 

(American Arbitration Association) Any controversy or claim arising out of or relating to this contract, or breach thereof, shall be Settled by arbitration in 
accordance with the Commercial Arbitration Roles of the American Arbitration Association, and judgment upon the Award rendered may be entered in any 
court haying jurisdiction thereof. The cost of the arbitration piotceding-, excepHhose-cost personally incurred by thcrpartits-hereto for Ihe presentation of 
their own esse, shall be shared equally by the Purchaser and the Signatory Musicienfs). 

(Local Union) Any controversy or claim arising out of or relating lo this contract, ot ihe breach ihcreof, shall be settled by arbitration by Ihe Executive 
Board or other body of Ihe Local Union charged with responsibility of settling such controversy or claim. All rulings and awards made by the Local Union 
i arbitration hereunder may be appealed to the International Executive board of the Federation (herein called 'lEB'lany patty who was 8 panicipart 



-t h er ei n.- Appeals Horn su c h p roc eed in gs shall be ^rlecle d ^ rHhe^rme^ptovttteeHn-th e Kulea ol r iaclicc oncH Tocedurc il Ihc i LU intJT cX Ta l Tli ei ime of 
such appeal. All rulings and awards made by the Local Union in arbitration which are not appealed to Ihe 1EB shall be final end binding upon Ihe 
Purchaser and participating musician(s). 

Any party to an arbitration proceeding before the Local Union ot, to an arbitration Bpoeal lo ihe 1EB may bring an action lo confirm or enforce a final 
determination and award of Ihe Local Union or, if appealed, of ttvs IEB In the courts of the jurisdiction in which the office of Ihe Local Union is located; 
and the Purchaser and participating musician(s) agree la submit lo the jurisdiction of such court or courts for that purpose. 



Names of All Musicianfs) 

, Jennifer Odessa Nettles 
Kristian Merrill Bush 1 
James Scott Patton 



Local* 



U.S. Social Secur ity Numbers 




Brandon Jackson Bush 



Ann Dulany Clements 



Robert Thaddeus Beaty 




HEREOF, (he. parties hereto have hereunto set their names and seals on the day and year first above written 




SIGNATURE OF PURCHASER (OR AGENT THEREOF) 
Indiana State Fair - Indianapolis, IN 
Cynthia Hoye 
1202 East 38th Street 




. Gail Cellman 



Indianapolis 



STREET ADDRESS 
IN ' 



4620S 



Malibu 



MUSICIAN'S HOME ADDRESS 
CA 



90265 



CITY 



STATE 
317-927-7524 



ZIP CODE 



CITY 



STATE 
31M56-2620 



ZIP CODE 



Business Phone 



Business Phone 



Stan Barnerl 



342850 



Booking Agent 



AgieemenlNo. 



MaitTo: Amie UPiesti; Live 360; 38 15 Rivet Crossing Rd. Suite 100; Indianapolis, IN 46240 
Business phone: (317) S43-8000; Business fax: (317)706-0871 



